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Foreword 
 
Welcome to Ravensbourne and congratulations on achieving a place on a higher 
education course. 
 
Your Course Handbook is an indispensable work of reference as it outlines the 
purposes and content of your degree. 
 
Please read it carefully – it will contain answers to many of your questions – and 
keep it so that you can refer to it again during your time at the College. 
 
It should be read in conjunction with the following documents. 
 
Student Contract Handbook 2010-
2011 

http://intranet.rave.ac.uk/quality/docs/Stude
ntContractHandbook2010-2011.pdf 

Assessment Regulations for the 
Postgraduate Awards  

http://intranet.rave.ac.uk/registry/Academic
Regulations.htm 

 
Together with information for new students already sent to you. 
 
While every effort has been made to ensure accuracy, some of the information in this 
Handbook will become out of date rapidly, i.e. resources. This will be corrected in 
annual editions of the Handbook. This document is available in other formats upon 
request, such as hard copy, as well as on the College Quality Intranet site 
(http://intranet.rave.ac.uk/quality/CourseHandbooks.htm). If you have any questions 
about your course, please see your Course Director or the Deputy Director: Strategic 
Development, Innovation and Postgraduate Studies. 
 
We hope you enjoy your course! 
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Overview of Programme Structure 
 
The Ravensbourne Postgraduate Framework brings together a suite of masters level 
programmes designed to provide students with the professional knowledge and skills 
necessary to achieve a practice based specialist higher qualification and 
subsequently to take on senior posts in the design and communication industries. It 
provides an environment that facilitates in-depth subject specialism but also 
maximises the opportunities for engagement and collaboration with a wider range of 
creative disciplines and a broader postgraduate academic community. All 
programmes are offered on a full time or part time basis to encourage the 
participation of a broad range of students and to widen access to those employed in 
London’s creative industries. 
 
Students may work towards and leave with a specialist MA or MSc in their discipline 
(over one year full time or two years part time normally) or continue their studies 
towards a Master of Innovation or Master of Fine Arts (normally two years full time or 
four years part time). 
 
An MA or MSc will provide students with a systematic understanding of advanced 
practice in their specialist areas and demonstrate this in a major independent project. 
It will also provide students with a critical awareness of the changes, challenges, 
contexts and commercial issues impacting on it. 
 
Master of Innovation/Master of Fine Arts 
 
Students may opt to exit the Postgraduate Framework after the completion of all of 
the Part 1, 2 and 3 units with a Master of Arts (MA) or Master of Science (MSc) in 
their named pathway, or may opt to extend their postgraduate studies in order to 
obtain a Master of Fine Arts (MFA) or a Master of Innovation (MInnov). 
 
This provides students with a more sustained period of postgraduate study in which 
to research, experiment and think innovatively. It provides additional creative space 
in which to gestate learning from the MA stage of the course, and to integrate new 
learning from taught and research units in the MFA/MInnov stage of the course in the 
further development and iteration of the prototypes and practical outcomes of the 
Major Project unit completed in Part 3. It is expected that the outcomes of this 
extended period of creative practice and realisation will be more rounded and fully 
realised than can be the case for an MA project. 
 
In keeping with the multi disciplinary boundary crossing and collaborative ethos of 
the programme as a whole, students will be encouraged and supported in identifying 
and seeking out partnerships externally and internally which can assist the 
realisation of their project and maximise its potential. 
 
The Master of Innovation is aimed primarily at students who wish to combine a more 
rounded and professional realisation of their practical project with the practical 
incubation of its enterprise potential or the commercialisation of its intellectual 
property. Students pursuing this pathway will be expected to develop and deliver 
tangible evidence to support the viability of their strategies and plans to develop and 
realise the market potential of their practical work. 
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The Master of Fine Arts is aimed primarily at students who wish to concentrate solely 
on the more rounded or professional realisation of their creative practice or to 
generate new creative thinking or learning from the extended period of advanced 
creative practice afforded by the course. Students pursuing this pathway will be 
expected to develop and deliver tangible evidence to support the success of their 
approach in terms of the realisation of their project or its contribution to the 
generation of new perspectives, methodologies or learning. 
 
Depending on the option chosen, students will benefit from additional units 
strengthening their understanding of the entrepreneurial and business aspects of 
innovation or undertake an independent research project on an area closely 
associated with their practical work. 
 
Pathway Description 
 
MA Animation Futures 
 
This pathway is aimed at animators seeking to challenge their work and to engage 
with new opportunities presented by developments in technology and the expansion 
of the commercial possibilities for creatives operating in this field. 
 
The animation industry has changed radically over the few past years as delivery 
platforms have expanded and animation enters new arenas and market places. 
Competition has increased and animation has globalised as developing countries 
have expanded their industries and new technology has enabled global 
collaboration. Innovative thinking, creativity and the ability to collaborate are key to 
survival in this market. The course encourages animators who can break with 
convention and explore every opportunity, which digital technology and the changing 
marketplace offers. It seeks to create animators who think about distribution 
platforms and market at the point of conceptualisation.  
 
Committed to being at the cutting edge, the course embraces new technologies and 
explores the aesthetic and artistic issues that arise from them. Students will have the 
opportunity to interrogate their practice from a range of perspectives and 
standpoints, open it up to new cultures and influences, and redefine their creative 
style. The course has a unique teaching and learning framework, providing learners 
with the creative opportunity to develop a singular vision as an animator as well as 
embrace the multi-disciplinary perspectives and opportunities for collaboration which 
arise from the course’s location within a broader group of creative postgraduate 
courses.  
 
MSc Applied Technologies – Rapid Prototyping and Digital Technologies 
 
In response to industry interest in collaborating with College specialists in design and 
broadcasting technologies, this masters degree offers students the opportunity to 
engage in applied research stemming from a technology related issue. The key 
areas of interest currently are: the College’s rapid prototyping laboratory, virtual 
environments (using a PC Cave), a nano technology collaborative project with 
Queen Mary College and a virtual TV studio, but other areas are also viable. 
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Students are invited to propose themes of enquiry relating to their chosen 
technologies and to engage in applied research based on hypothesis and 
experimentation. Thus whereas existing MA/MSc courses could be said to focus on 
“research into” or “research for”, this MSc will also offer an experience of “research 
through” i.e. in the sense that whilst engaged in a particular enquiry, much more may 
be learned through this activity that will contribute to knowledge and understanding. 
It is also the case that whilst the College’s primary interest is in the commercial 
viability of research, inevitably some enquiries will focus on problem solving that 
relates to the growth and development of new technologies where practical 
application has yet to be determined. Students will be expected to become familiar 
with the processes involved in the development of Intellectual Property including, 
where relevant, the often complex issues arising from collaborative partnership 
arrangements. In some technical areas the issues for exploration involve the 
refinement of particular techniques or the introduction of new approaches. However, 
in the case of rapid prototyping and nano technology, the technologies in question 
present opportunities for diverse kinds of experimentation and raise fundamental 
questions about the nature of the technologies and what their potential can offer to 
the development of new conceptual ways of working with technology. Whilst the 
Technology Issues unit and the Concept and Prototyping unit will offer especially 
helpful means of focusing their work, MSc Applied Technologies students will also 
refine their enquiry theme through the tools offered both by the Research Process 
unit and by the Business and Innovation unit. 
 
MA Architecture 
 
The course provides an intensive and extensive education in advanced architectural 
design practice requiring participants to engage with architectural theory and 
practice. Learning on the course is designed specifically to demand that participants 
engage with the avant-garde, experimental and emergent in the discipline, and adopt 
an innovative approach to architecture. Graduates of the course will enter a variety 
careers within architecture, design and built environments particularly in roles related 
to innovation in building type, material development and form generation. 
 
Advanced practice in architectural design is underpinned with a thorough 
understanding of existing and emerging legal frameworks, planning issues and 
developing management practice in the built environment. Participants will engage 
with current debates in relation to natural and economic sustainability, the 
contemporary and future urban fabric, the social and cultural contexts of new built 
form and the ethical dilemmas which impact on architecture in the 21st century. 
 
The course is distinctive in its engagement with the digital technology to develop new 
aesthetic possibilities, analyse design problems and create innovative design 
solutions, and to resolve and communicate these. This emphasis on digital 
technology is also a vehicle which integrates a multi-disciplinary and experimental 
approach with the subject specific content of the discipline.  
 
The course benefits from its positioning and relationship to allied creative disciplines 
within a suite of specialist postgraduate courses and the collaborative possibilities, 
cross fertilisations and synergies which come from working alongside and with 
disciplines as diverse as rapid prototyping, virtual environments, communication 
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media and fashion. This singular position underpins the course’s aim to chart new 
territory in creative design process distinct from traditional schools of architecture.  
 
The course develops an outward perspective expecting participants to engage with 
the architectural design profession and to make full use of the resources and 
opportunities available in London. The course has a global view with students 
encouraged to engage with architectural innovation internationally and the course 
aims to enrich the student experience with options to engage in overseas field 
studies, and national and international competitions. 
 
MA/MSc Broadcast Futures 
 
MA/MSc Broadcast Futures aims to provide graduates with the advanced knowledge 
and skills to operate at a high level, and innovate in new and emerging areas of the 
broadcasting industry. 
 
The course defines broadcasting in its widest industrial, creative, cultural and 
commercial sense. New technologies are being employed to redefine the nature of 
the product, its production and delivery. The focus of this course will be firmly on 
these areas of innovation. The course will explore the application of new 
technologies, new platforms, new methodologies, and new business models and the 
opportunities which they offer the broadcast professional. The course will explore the 
potentialities of new and emerging international broadcast markets, and how this 
knowledge might be used within the creative process. The course will enable 
students to engage with these changes, explore their possibilities and to harness 
them in a creative manner. 
 
The course offers students the opportunity to individualise their learning and 
develop, manage and realise an individual project negotiated and approved by the 
Subject Leader. These projects will have a professional and industrial rationale, 
developing throughout the course in timed stages. It is expected that some will 
choose to exploit new production opportunities, such as those afforded by our in-
house iPTV station Push Television or using emerging technologies such as Wi-Fi, 
Wi-Max and G4, whilst others may focus on a more business start-up oriented 
project such as launching a new channel, or developing a new platform for delivery. 
Whatever form the negotiated project takes, the emphasis will be firmly on exploring 
new developments, on taking existing models forward and developing them in new 
and exciting ways, or in exploring future potentials. The project will require students 
to research and develop their chosen specific area of study, and complete the MA 
with a product (as identified in the examples above) that is supported and justified by 
a report putting their learning and product into a business/socio/cultural context. 
Learners will be encouraged to deploy an international perspective, as well as a 
sound appreciation of potential markets. Learners will develop, through practice, 
strong management/project management skills, a range of key business skills 
(business planning, high level budgeting, schedule development, marketing, 
audience development, etc.) and how to implement them, and an understanding of 
the issues of entrepreneurship. 
 
Students will acquire research and development skills over the duration of the course 
which will sustain them into the professional realm. They will also develop the high 
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level of presentation and communication skills required of practitioners working in 
senior positions within the broadcast industry. The dissertation again will revolve 
around a negotiated topic related to the student’s practical project, but will be forward 
looking (even if it employs an historical perspective to achieve this), engaging with 
innovation, new technologies, new platforms and new Broadcast models. It is likely 
that the dissertation may have a business oriented focus, and could offer regional, 
national or international perspectives. Learners will build a body of research and will 
be encouraged to explore their ideas through direct contact with industry 
professionals working at the cutting edge of broadcast futures.  
 
The course is structured to enhance the creative use of digital technology and 
emphasise its’ importance to the future of the Broadcast industry. A significant 
course component is devoted to this, as is the acquisition of knowledge through an 
investigation into Broadcast marketplace developments through a unit of Business 
and Innovation. The objective is that students will relate and integrate the knowledge 
and experience gained in the taught units in technology and business studies into 
their main project developments, where they will contextualise their work and gain 
the appropriate level of knowledge, skills and working methods for a successful 
career in the broadcast industries. All students will be expected to explore their ideas 
through research, critical and reflective practice; as well as the development of 
product(s) and its’/their application within the marketplace. 
 
MA Communication Design 
 
Communication designers may have a specialism, for example, in editorial design or 
branding and offer their expertise to a wide range of clients and contexts from 
brochure production, to exhibition design and corporate environments. Nevertheless, 
although likely to have a specialism, communication designers normally work across 
a wide range of areas, often offering a 360 approach to design delivery that requires 
collaboration with specialists for aspects of a project they can’t do themselves e.g. 
motion graphics. As technology has become more prevalent (or more accessible to 
everyone), design has assumed more importance and therefore communication 
designers need continuously to be able to offer new creative ideas to meet client 
needs. To achieve this we believe that it is essential for students to engage fully in 
evolving an approach to the research process: this ensures that they can base 
decisions on evidence whilst at the same time allowing for the serendipitous. 
Alongside a capacity to conduct an enquiry, students also need to be aware of 
technology change and of innovative models of doing business so that they are 
equipped to think of new ways of positioning products, services and brands in the 
minds of consumers. 
 
MA/MSc Enabling Creative Innovation 
 
We are living in an era of rapid and turbulent change. Innovation has never been 
more essential to corporate survival and wealth creation and is not confined simply 
to product or process innovation.  
 
With the advent of new technologies, particularly in digital communications, entirely 
new business concepts/models are springing up to challenge the old order. With the 
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challenges come opportunities - opportunities for entrepreneurialism whether in start 
ups or in large established organisations. 
 
MA Enabling Creative Innovation focuses on exploring creative innovation in this 
new and complex business environment, the critical challenges it presents and the 
opportunities it opens to those engaged in business – from product/service 
developers, marketers, to executives, ‘intrapreneurs’ and entrepreneurs.  
 
Reflecting the approaches used in educating creative practitioners, emphasis is 
placed on experiential learning. Importance is given not just to generating exciting 
new ideas, but also bringing them to successful fruition by effectively managing the 
integration of knowledge, skills and experience of multi-disciplinary teams.   
 
Students will be encouraged to collaborate/engage with others in the College’s multi-
disciplinary postgraduate community, to shadow live industry projects and to engage 
with the College’s Enterprise and Innovation activity in developing new enterprises. 
 
MA Environment Design 
 
This course is concerned with the development of the theoretical knowledge and 
creative and experimental professional practice necessary to become an advanced 
practitioner in Environment Design. At Ravensbourne, the discipline encompasses 
architecture and interior design as well as virtual and interactive, urban and micro 
space design. 
 
The course offers students the opportunity to develop and manage an individual 
programme of enquiry and creative development in environment design culminating 
in the realisation of a final major project fully informed by professional and industrial 
contexts.  
 
New technology offers new possibilities both for the creative process in designing 
environments and for the nature of those environments themselves. The course fully 
embraces these possibilities and seeks to expand them. The course encourages 
students to take full advantage of the possibilities of digital imaging and prototyping 
techniques. 
 
During the course, students engage in cycles of creative experimentation followed by 
rigorous critical analysis. Experimentation and innovation are supported through 
technical, user and interaction workshops based upon strategies deployed by 
leading practitioners within the field.  The course develops a heightened level of 
awareness and empathy for the diversity of user experiences. Students are 
encouraged to integrate awareness of the social and cultural contexts of 
environments alongside the spatial as the first creative manoeuvre within a design 
process. Issues of social sustainability and economic viability are explored and used 
to compliment the experimental nature of design proposals. 
 
Through case studies, students are encouraged to engage with advanced practice 
within a global context and explore the similarities and key differences and 
emphases of different centres across the world and again will put their learning and 
design solutions into context.  
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The course’s place within a suite of postgraduate courses focused on design and 
communication media will allow students to explore the possibilities inherent within a 
collaborative design process.  
 
Students benefit from working alongside students on other MA programmes in a 
multi-disciplinary environment, creating opportunities to widen and expand 
approaches to their own research and practice giving the opportunity adapt and 
adopt new and innovative methods and solutions. 
 
MA Fashion 
 
MA Fashion is a creative, project-based course focusing on the dynamic between 
creativity, technology and business awareness. The course develops the critical and 
creative, technical and professional skills necessary to advance practice and 
stimulate innovation in the fashion industry. 
 
The emphasis of the course is on innovation and the course will challenge students 
to re-examine the underpinning methodologies and ways of working which 
characterise creative practice in fashion. Students will be encouraged to challenge 
the boundaries of traditional fashion design, practice and manufacture, and to 
explore the creative opportunities offered by technology and new ways of working. 
 
The course is distinct in its openness to discourse with other design and 
communication disciplines as well its consideration of the impact of new 
developments in other subject areas on fashion. Participants will benefit from the 
course’s positioning within a wide range of creative postgraduate courses which will 
allow them to interact and collaborate with practitioners in other disciplines and gain 
multi-disciplinary perspective. 
 
The course recognises the impact of globalisation on the fashion industry. The 
course will equip students with a comprehensive, in-depth knowledge and 
understanding of the international fashion business and marketing, and to apply this 
knowledge and integrate it into the creative design and making process. As part of 
their course students will undertake a comparative study of the fashion business in 
London and another key international centre, which will include a study visit allowing 
students to explore the similarities and key differences and emphases of different 
centres across the world. The course has arrangements with ENSAD in Paris but the 
range of centres may be extended in the future. 
 
The course distinguishes itself from other postgraduate courses in fashion in its 
openness to the form which the student’s final project may take. Students will 
develop new experimental approaches to fashion and/or textile design, strengthening 
their own practice and developing new creative, technological and commercial skills. 
They will explore how these skills can stimulate exciting new design solutions, 
innovative design strategy and exciting product or enterprise development. These 
explorations will be underpinned by a critical and reflective approach to practice, the 
development of skills in research and analysis and advanced written and 
presentational skills. Students will be enabled to plan and reflect upon their learning 
through the mechanism and to realise an advanced creative project through the 
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mechanism of an individual Learning Plan. A wide range of final project outcomes is 
envisaged and these may range from a traditional catwalk collection to an 
installation, interactive experience, exhibition, virtual design, product, promotional 
package, magazine, video or website. 
 
MA/MSc Interactive Digital Media 
 
MA/MSc Interactive Digital Media is a creative, project-based course focusing on the 
practical and theoretical study of digital media. 
 
MA/MSc Interactive Digital Media focuses on the practical and theoretical study of 
digital media. It encourages individuals to work with technology experimentally, 
creatively and collaboratively, and to apply emerging and existing technology in new 
ways through personal fabrication, research and the experimental application of 
technology in novel ways. 
 
Interactive digital media at Ravensbourne focuses on interaction design and its 
application to objects, spaces and communication. The emphasis of the course is on 
technology mediated communication between humans and objects or spaces, both 
real and virtual. The course explores the potential of digital technology and its 
application in new services or products or to enhance the functions, usability and 
aesthetics of existing ones. The course strives to create designers with the potential 
to innovate and influence interaction design practice who can realise relevant and 
elegant design proposals with commercial potential. Creative practice on the course 
is defined by its distinctive experimental approach to the development of digital 
media projects. 
 
MA/MSc Interactive Product Futures 
 
MA/MSc Interactive Product Futures is a creative, project-based course focusing on 
the practical and theoretical study of Product Design and it’s relationship to 
Interaction Design.  
 
It encourages individuals to experiment with new ways of working with 
objects/scenarios and it’s integration with technologies, creatively and 
collaboratively, and to apply emerging and existing technology in new ways through 
personal fabrication, research and the experimental application of technology in new 
and interesting ways. 
 
Interactive Product Futures at Ravensbourne focuses on User-Centred design 
processes providing the inspiration and grounding for the course, with researching 
and analysing “people” as our primary subject. The emphasis of the course is on 
technology mediated communication between humans and objects or spaces, with 
students learning to apply design and technology to people’s lives and needs. It will 
also examine the ongoing and concurrent relevance of product behaviours within 
product design and how objects convey personalities through the use of technology.  
 
The course recognises that different electronic and computing technologies 
increasingly permeate through our lives, but there is also growing need for products 
to be more empathetic to people and our behaviours. There will be a focus on the 
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expressive and communicative possibilities of digital technologies, besides 
broadening the scope and applying methods and tactics to a wider range of issues. 
We are keen to explore design interactions of a different nature – between people 
and possible futures, and between design and other fields of art and science. 
 
The course strives to create designers with the potential to innovate and influence 
the product and interaction design practice who can realise relevant and elegant 
design proposals with both research and commercial potential.  Creative practice on 
the course is defined by its distinctive experimental approach to the development of 
user centred projects. 
 
MA Moving Image 
 
Designers of moving image – a highly specialised activity – nevertheless meet with a 
wide range of opportunities in industry that demand a correspondingly broad range 
of skills and capabilities. They can become creative directors – where they will focus 
on leading a team and fulfilling a brand strategy; or they may be highly creative and 
innovative problem solvers – where their conceptual design thinking comes to the 
fore – and who necessarily function as technologically experimental designers who, 
through their knowledge of the capabilities of the technology (combined with their 
design abilities) can offer a thoroughly innovative approach to a brief. MA Moving 
Image aims to prepare students for this environment. It offers them a unique 
opportunity to work closely with a range of the College’s industry partners to develop 
their chosen specialism. Moving Image Designers need continuously to be able to 
devise new means of attracting audiences, whether in the areas of promotion and 
advertising or within the exhibition and corporate sector, moving image for mobile 
devices, the web and in every area of motion design and the world of moving image. 
This means that students need to refine their understanding of the communication 
process and to learn to regard themselves as conceptual thinkers engaged in the 
strategy business: here the course’s emphasis both on developing a viable research 
process and on understanding business and market research enables the student to 
understand the client’s needs. At the same time the course offers students the 
opportunity to engage in experimentation with emerging technologies and moving 
image techniques. There is also recognition that conceptual dexterity is a valuable 
industry skill and this is addressed through one day group briefs. 
 
MA Visual Effects 
 
MA Visual Effects, developed in collaboration with the major London post production 
houses, addresses industry’s request for motion creative/design specialists who can 
approach the details of visual effects with out-of-the box creative solutions combined 
with maturity. Entrants are likely to have previously studied editing, post production, 
motion graphics or 3D animation at undergraduate level. Although the emphasis is 
on visual effects (as opposed to special effects) students have the opportunity to visit 
a special effects studio through the College’s many industry partnerships. A visual 
effects designer needs to be at ease on all current digital platforms and to 
understand the capabilities of compositing software and how this can be combined 
with live action, 3D or specially shot effects such as fire, smoke, lazars etc and the 
use of blue screen shooting. Additional skills include shooting backgrounds and 
directing people as well as model shooting. MA Visual Effects students will benefit 
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particularly from the College’s heritage in broadcasting, offering studios with lighting 
rigs, cameras and other kit. The course emphasises the use of technology, 
experimentation and on the time allocated for development of final solutions. 
Students will also find that the opportunity to develop their understanding of the 
research process will prepare them for the rigors of problem-solving in industry. 
Likewise, the opportunity to develop tools for understanding business models, such 
as are used by clients and indeed by employers will also prove essential. Of 
particular value to MA Visual Effects students is the opportunity to engage in 
experimentation and to accrue an impressive portfolio over the MA year, a pre-
requisite to working in the visual effects industry. 
 
MA Web Applications/MSc Web Applications Development 
 
MA Web Applications/MSc Web Applications Development is a creative, application-
based course focusing on the practical and theoretical study of participative media, 
software development and network technology. 
 
The emphasis of the course is on software technology mediated communication 
between humans and information or business. It encourages individuals to work 
creatively and collaboratively in the application of technology and software to support 
participation in a virtual community.  Students learn to apply emerging and existing 
software in new ways by customising existing software frameworks. The course 
explores the potential of network technology and software and its application in new 
services or products or to enhance the functions, usability and business provisions of 
existing ones. 
 
Creative practice on the course is defined by its distinctive experimental approach to 
the development of participative web projects. 
 
The course strives to create designers with the potential to innovate and influence 
web design practice who can realise relevant and elegant design proposals with 
commercial potential. 
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Educational aims 
 
All postgraduate courses at Ravensbourne College of Design and Communication 
provide students with the opportunity to develop advanced skills in the 
conceptualisation and practical realisation of innovative creative projects in their 
discipline area and provide them with the entrepreneurial skills to realise their 
commercial potential. These courses share common aims: 
 

1. develop advanced creative practitioners with the potential to originate, 
innovate or influence practice in their discipline area; 

 
2. equip students with a comprehensive understanding of the core principles and 

technology underpinning their creative project and the theoretical frameworks 
in which to locate it; 

 
3. underpin its students’ creative practice with the entrepreneurial skills and 

business awareness necessary to turn concepts into commercially viable 
realities; 

 
4. develop students’ skills in independent learning, self reflection and research 

skills necessary to sustain advanced creative practice and scholarship; 
 

5. offer a stimulating environment for postgraduate students which is both 
supportive and flexible in relation to their learning needs and a creative space 
in which to incubate their ideas. 

 
Additionally the Master of Innovation and Master of Fine Arts (M Innov/MFA) aims to: 
 

6. provide postgraduate students with a structured environment in which to 
incubate an innovative project or to develop new concepts in an applied 
research project. 
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Teaching, Learning and Assessment Strategies 
 
Postgraduate students at Ravensbourne are expected to take a large measure of 
personal responsibility for their own learning and creative development and to be 
increasingly self directed in their acquisition of knowledge, personal development 
and the realisation of their projects as they progress through the course. While the 
development of their knowledge, understanding and skills will be supported by 
lectures, seminars, workshops and individual tutorials, the main vehicle for the 
delivery of the course will be independent and collaborative projects. 
 
At the beginning of the course, students are developing an idea, investigative 
question or area of creative exploration that offers the potential of subsequently 
developing an enterprising business proposition. In line with the College’s strategy to 
re-position itself as a creativity incubator on the Greenwich Peninsula, the learning 
experience should be viewed as a form of structured incubation and 
commercialisation of this idea which is refined and developed as they progress 
through the course. The course provides a supportive framework in which students’ 
individual capability as independent learners is developed.  
 
This is achieved by organizing the taught time in learning cycles. Learning cycles 
consist of three 4-5 week clusters of lectures, seminars, workshops and individual 
tutorials (appropriate to the unit). Each stage culminates with peer review and 
formative assessment, followed by an academic tutorial from the third learning cycle. 
The value of this cyclical approach is that learners receive valuable feedback on a 
regular basis which then has to be digested and reflected on, adjustments being 
made accordingly. Thus students are enabled to be highly experimental but in a 
relatively structured framework that requires reflection, review and planning. 
 
Initial learning cycles are more bespoke and aim to engage students with a broad 
range of new technologies and techniques, but incrementally focus more and more 
on each students individual studies and require them to synthesise research, 
planning, experimentation and reflection. 
 
During the first semester students formulate their research interest, their ‘big idea’ 
and eventually structuring these into a learning plan that leads as a spine through 
their subsequent studies. Students use the project log to document their technology 
experiments, collect references and record thoughts and insights. Later academic 
tutorials help students to integrate both elements and eventually formulate a 
research proposal that lead as a spine through their major project. 
 
Students are encouraged to be proactive in accessing the learning opportunities 
afforded on the course and the support and creative networks available at the 
College. All students, but particularly in the case of students on M Innov/MFA, are 
also encouraged to be entrepreneurial in accessing external support for their 
personal development and the realisation of their projects, e.g. seed money funds, 
and to make best use of the College’s London location and long-established network 
in the creative professions, industries and agencies, e.g. for expert project advice, 
live projects, work placements. Encouragement is given to students who seek to 
develop collaborative partnership programmes of work based learning or mentoring 
arrangements with industry bodies in the realisation of their final body of work on the 
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course. 
 
Particular emphasis is placed on the development of skills in collaboration and team 
working. This reflects the College’s view that the communication and design 
disciplines are at their most innovative when functioning outside traditional 
boundaries and when working collaboratively. Disciplinary specialism is often 
necessarily the starting point for student thinking and a key aim of the course is to 
enable students to refine their discipline specialist capabilities. Nevertheless, the 
shared units within the Postgraduate Framework foster an exciting multi disciplinary 
postgraduate community and a mindset that is future-facing and open to new 
possibilities. 
 
In addition to the aspects of the curriculum delivered in the traditional manner 
through lectures, workshops and other face to face delivery methods, learning will 
also be supported by the College’s evolving Virtual Learning Environment (VLE), 
‘Moodle’. Course Handbooks, project briefs and other course materials will be stored 
for retrieval and access on or off campus. Similarly students are able to make use of 
collaborative learning tools (e.g. wiki, blogs and mailing lists), to engage in online 
group forums and critiques at a time and place most suitable to student personal 
schedules and commitments. 
 
Learning is facilitated by permanent teaching staff and by sessional staff who are 
recognised experts in their respective fields who maintain strong links with the 
sector, channelling rich experiences and up-do-date professional development to the 
College. This teaching is complemented by a range of visiting professionals who 
conduct intensive workshops and by a continual stream of collaborative group work 
by students with output channels to the real world such as an online magazine and 
exhibition/s. This ensures that the relevance of the link between theory and practice, 
and learning on and off campus is maintained throughout the course, and that the 
ability to produce output individually and in groups is sufficiently weighted in the 
curriculum. 
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Learning Outcomes 
 
The programme provides opportunities for students to develop and demonstrate 
knowledge and understanding, qualities, skills and other attributes in the following 
areas. 
 
Knowledge and 
Understanding 

Learning and teaching methods 

These outcomes are developed through student 
engagement with three 4 to 5 week cycles of 
learning involving: 
 

 Lectures; 
 Seminars;   
 Workshops and ‘Master classes’ –  
 Group work and peer assisted learning; 
 Formative Assessment  
 Tutorials – individual and group as 

appropriate. 
 
Students are also expected to engage in 
considerable independent and collaborative 
learning and this is structured and supported 
through:  
 

 Independent and collaborative project 
activity; 

 a requirement to maintain and develop an 
online Learning Plan and Project Log; 

 the collaborative opportunities and 
flexibility offered by the VLE and other 
College  online facilities. 

Assessment 

A1 Possess a critical 
understanding of, and 
demonstrate an engagement 
with, a range of key texts and 
current theoretical and 
contextual debates at the 
forefront of their discipline. 
 
A2 Engage with leading edge 
and emergent developments 
and reflect critically on the 
significance of their impact 
on evolving processes and 
practice in the discipline. 
 
In addition to A1 and A2 
above, M Innov/MFA 
students will also: 
 
A3 Demonstrate a detailed 
knowledge and 
understanding of the 
innovation process. 
 
A4 Engage with new 
concepts about business 
management and leadership 
and reflect critically on their 
relevance to the 
development of new 
enterprises. 

 

Knowledge and understanding is assessed 
through: 
 
• written essays; 
• Learning Plan and Project Log synopses; 
• Dissertation; 
• application and integration of the learning 

outcomes in specified project work. 
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Skills (Cognitive and 
Intellectual) 

Learning and teaching methods 

These outcomes are also developed through 
student engagement with the three 4 to 5 week 
cycles of learning referred to above and the 
associated learning and teaching methods listed 
in section A. 
 
The outcomes will be achieved through a 
combination of Independent and collaborative 
project activity across the units of the course 
and in particular through their application the in 
the final major project.  
 
Group and collaborative working is important in 
accelerating student learning both in respect of 
research and critical practice and this is 
underpinned by the collaborative and social 
networking possibilities provided by the College 
VLE, wikis and blogging facilities. 
 
The development of the online Learning Plan 
and Project Log is crucial as a vehicle for 
developing students’ skills in recording, planning 
and reflecting on their learning. 
Assessment 

B1 Evaluate a range of 
established or emergent 
research and design 
methodologies and develop 
critiques of them, and where 
appropriate propose new 
hypotheses. 
 
B2 Apply imaginative vision 
to critical practice in order to 
propose new constructs 
through experimentation with 
current and emerging 
technologies. 
 
In addition to B1 and B2 
above, M Innov/MFA 
students will also: 
 
B3 Demonstrate the ability to 
make commercially realistic 
decisions in relation to the 
integrated design project. 

 

Students are assessed on these learning 
outcomes through a variety of means including: 
 

 written essays; 
 Learning Plan and Project Log synopses; 
 the integration of these learning 

outcomes in specified project work; 
 the dissertation and final project. 
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Skills (Subject 
Specific/Professional) 

Learning and teaching methods 

As is appropriate for creative practice based 
disciplines, the primary driver for the 
development of students’ subject specific and 
professional skills will be their engagement in 
independent and collaborative project work. 
 
Students develop and consolidate their 
professional understanding through the 
application of the concepts, models and 
frameworks acquired during the course to their 
idea or area of creative experimentation. 
 
Again, the development of the online Learning 
Plan and Project Log is a crucial vehicle for 
developing students’ skills in reflecting critically 
on the materials and methods encountered in 
the unit, and integrating them in their personal 
development and project plans. 
 
In addition to the feedback, insights and 
formative advice provided by unit staff, the group 
working, collaboration and opportunities for 
virtual and face to face peer learning offered by 
the unit (described in section B above) allow 
students to accelerate their learning and to 
subject their strategies to the critical examination 
of their peers. The multi disciplinary 
perspectives and potential for boundary 
challenging cross disciplinary collaborative 
working enhance the student experience on the 
course. 
Assessment 

C1 Present systematically 
knowledge and 
understanding of 
international business as it 
relates to their discipline, 
including key players 
(people, companies, 
locations), clients and 
consumers. 
 
C2 Demonstrate detailed 
knowledge and 
understanding of 
professional practice and 
evaluate their place within it 
against recognised specialist 
criteria. 
 
C3 Deal with complex issues 
systematically, employing 
creativity and innovation to 
make sound judgements (in 
the absence of complete 
data), and present results 
and conclusions to a range 
of audiences. 
 
In addition to C1,C2 and C3 
above, M Innov/MFA 
students will also: 
 
C4 Demonstrate a practical 
grasp of business and 
leadership styles and the 
work-life balance. 
 
C5 Demonstrate a deep 
understanding of emerging 
practice, methodologies or 
innovative boundary crossing 
approaches to their 
discipline, and integrate this 
in their concept 
development. 

 

Students are assessed on these learning 
outcomes through a variety of means including: 

 written essays; 
 Learning Plan and Project Log synopses; 

 
However the primary means of assessment will 
be through: 

 their integration in practical project work; 
 the dissertation and final project. 
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Skills (Transferable) Learning and teaching methods  

Students are supported in developing these 
skills throughout the course as they test their 
skills against a growing exposure to real-world 
market conditions and professional contexts 
through workshops, lectures, guest lecturers and 
individual tutorials. 
 
Group working and collaboration in a multi 
disciplinary environment provides students with 
insights into the nature and complexities of team 
working and project management in the 
contemporary creative industries. It enables 
them to hone their skills in practice both face to 
face and online. Students begin applying the 
commercial, project management, and 
communication and team working skills taught in 
the unit to the iterative development of their own 
project. 
 
Although transferable skills are developed in all 
units, specific support is given within the 
Business and Innovation unit the focus of which 
to prepare students for survival in real 
professional context. 
Assessment 

D1 Conceive, develop and 
manage sustained 
independent enquiry and 
take responsibility for the 
management of own learning 
and continued professional 
development. 
 
D2 Demonstrate the 
application of ethical, legal, 
regulatory and/or 
organisational frameworks to 
the processes and practice 
of designing enterprising 
solutions. 
 
D3 Apply resourcefulness 
and entrepreneurial skills to 
support their own practice 
and the practice of others 
through a collaborative 
process. 
 
In addition to D1, D2 and D3 
above, M Innov/MFA 
students will also: 
 
D4 Demonstrate the ability to 
communicate and present 
effectively, and 
professionally publish to a 
broad and public audience, 
utilising a range of 
appropriate media. 

 

Students are assessed through: 
 

 presentations; 
 business and marketing plans; 
 integration of skills in practical project 

work; 
 the dissertation and final project. 
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Assessment Regulations 
 
This course is subject to the Assessment Regulations for Postgraduate Awards. 
 
In summary, in order to successfully complete a unit, a student must complete the 
assessment specified for that unit. 
 
In order to achieve the award, a student must successfully complete all the units 
specified for that award. 
 
Students achieving an A grade in the MA/MSc unit will be awarded a Masters with 
distinction. 
 
Students achieving an A grade in the M Innov/MFA will be awarded a Masters with 
distinction  
 
Project Briefs 
 
Each unit of the course has assessment requirements set out in the unit 
specification. You will receive more detailed information about what you have to do 
during the course of the unit, which will take the form of a project brief on practical 
projects. Deadlines for the submission of assessed work will be published in these 
project briefs. 
 
Submission Deadlines 
 
Please be aware that deadlines are absolute and if you fail to submit the assessment 
or an element of assessment by the required deadline you will automatically be 
deemed to have failed that assessment and your result will be capped at the 
minimum pass mark. 
 
Retention and Return of Assessed Work  
 
Students are advised to retain a copy or backup of all coursework/assignments 
submitted for assessment.  The College will make every effort to ensure that, where 
appropriate, your work is returned to you. The College will not, however, be held 
responsible for the loss, damage or non return of work submitted for assessment and 
specifically excludes liability for such to the fullest extent of the law. Normally, 
students will be notified when coursework or assignments are available for collection 
and assignments not returned to, or collected by students 3 months after 
consideration by the relevant Examination Board, will be destroyed. Examination 
scripts and Dissertations are not returned to students following assessment. 
 
Extensions 
 
Extensions to deadlines will only be granted in exceptional circumstances (when you 
have medical or personal factors beyond your control and evidence that this is the 
case). In such cases, you must apply to your Subject Leader for an extension using 
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the appropriate College form which is available from Registry or can be downloaded 
from their website: 
 
http://intranet.rave.ac.uk/registry/usefulforms.htm 
 
Mitigating Circumstances 
 
There may also be occasions when you believe that there are circumstances which 
have impacted on the quality of the work which you submitted for assessment. If this 
is the case, you should bring them to the notice of the assessors by completing a 
mitigating circumstances form. You should provide evidence (i.e. medical 
certification) to back up your claims. The mitigating circumstances procedure and 
form is available from Registry or can be downloaded from their website: 
 
http://intranet.rave.ac.uk/registry/usefulforms.htm 
 
Disability and Alternative Assessment 
 
If as a result of a disability you are unable to meet the assessment criteria as set out, 
then the College will aim to make reasonable adjustments.  Subject Leaders will 
seek to identify alternative submission methods by which the learning objectives and 
criteria for assessment can be met. The College would usually consider this in 
discussion with you and would take advice from Student Services.  The overall aim is 
to maintain academic standards and to ensure that all students are assessed on 
equal terms. Any arrangements will be ratified by the Examination Board. 
 
Retrieval 
 
Normally, students who fail an assessment will be permitted one further attempt to 
pass and will be given a retrieval task to complete. The result of the retrieval task 
result will be capped at the minimum pass mark. Students who fail the retrieval task 
may be required to repeat the unit. 
 
Assessment Regulations 
 
Students should familiarise themselves with the Assessment Regulations, which 
govern the assessment process. Can be downloaded from: 
 
http://intranet.rave.ac.uk/registry/AcademicRegulations.htm 
 
Appeals 
 
If you think that you’ve been treated unfairly in assessment, the procedure for 
appealing against decisions is also contained in the Assessment Regulations. 
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Resources and Services 
 
As a student on the course you will have an access to an impressive range of 
facilities. 
 
The College has an open access policy to all resources. All resources are treated as 
common College assets and are normally accessible by all courses. Where 
appropriate assets are available to students via open access (outside of timetabled 
teaching time) or through a booking system for students who have the appropriate 
inductions for the resource. No course or grouping of courses has sole control of or 
access to a particular resource (with the exception of a small number of dedicated 
postgraduate resources). 
 
Information on how to access College ICT resource is available from 
http://intranet.rave.ac.uk/ict/resources/ 
 
Open Access Student Information Service (OASIS) 
 
The OASIS is the primary information portal for students, providing the broad range 
of advice, information and services essential to students during their studies. It 
provides general welfare advice and guidance, and other academic and student 
support information. It is the first point of contact for students, delivering an 
integrated information service on behalf of student-facing service departments within 
the College. 
 
Central Loan Resource (CLR) 
 
The Central Loan Resource (CLR) provides a wide range of technical equipment for 
student and staff to borrow.   
 
This equipment includes, but is not limited to, cameras lighting and sound 
equipment, laptops and test equipment. Equipment can be booked in person by 
visiting the CLR. A booking request form must be completed and signed off by an 
appropriate member of staff.  
 
You may now also create online booking requests by going to our webpage 
http://confluence.rave.ac.uk/confluence/display/LT/CLR+Equipment   
 
You must present your Ravensbourne ID card in order to be able to take out 
equipment. Although equipment is available to everyone you must have completed 
appropriate training and risk assessment to be able to use the kit.  
 
All Equipment must be returned to us by 9am on the return date stated. Failure to 
return kit on time will result in a fine. Late items are charged between £2 and £5 per 
item per day. 
 
Learning Resource Centre (LRC) 
 
The Learning Resource Centre (LRC) offers you a transparent portal to the world of 
information. The information that you need in order to complete your studies can be 
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found through a wealth of traditional and non-traditional sources. The staff of the 
LRC will be on hand to assist you with your information needs. 
 
The LRC contains information in many different formats; 15,500 books, more than 
180 Journals, over 5,000 videos and DVDs, over 120 e-books, and access to over a 
hundred on-line databases and information sources. Printed and electronic guides to 
all of our resources are available in the LRC, through the LRC webpage, and through 
Learn@rave – our Virtual Learning Environment (VLE). 
 
We offer free wi-fi, along with a Quiet Study Zone, a Hub with vending machines and 
scanning station, wall-mounted display screens for showing your work, and all of our 
electronic resources can be accessed on-site through student laptops. 
 
For further information please see the LRC intranet site; http://intranet.rave.ac.uk/lrc/ 
 
Student Services 
 
At Ravensbourne, we recognise that student life can be hard in different ways, for 
different people. 
 
The College has a dedicated team of people in Student Services to help you with a 
range of issues you may have whilst you are at Ravensbourne. 
 
The College will provide the following core of services, which may from time to time 
vary according to available resources: 
 

 General Welfare support 
 Access to health advice 
 Counselling services 
 Disability advice and support services 
 Student financial advice service 
 Mediation services (relating to student complaints) 
 Mentoring services 
 Learning support service 

 
For further information please see the Student Services Intranet site 
(http://intranet.rave.ac.uk/support/). 
 
 
E Learning 
 
Our Curriculum is supported by the developing ‘Learn@rave’ Virtual Learning 
Environment (VLE). Course Handbooks, project briefs and other course materials 
are available on or off campus through the VLE. You can participate in on-line 
forums, critiques and tasks when it suits your schedule or commitments. 
 
Go to http://learn.rave.ac.uk/moodle/ and login to gain access to the College’s VLE. 
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Unit List 
 
MA/MSc 
 
The course is structured as five units totalling 180 credits and all five units must be 
completed in order to achieve the MA/MSc. The course has three Parts of 60 credits 
each. Part 1 consists of two 30 credit units as specified in the Programme Structure 
(Diagram 1 below). Students who complete Part 1 of the course are eligible for the 
award of a Postgraduate Certificate (PgCert) if they choose to exit the course at this 
point. Part 2 consists of two 30 credit units as specified in the Programme Structure 
(Diagram 1 below). Students who complete both Part 1 and Part 2 of the course are 
eligible for the award of a Postgraduate Diploma (PgDip) if they choose to exit the 
course at this point. Part 3 is a single 60 credit unit and the final stage of the course, 
and students who successfully complete Part 3 are eligible for the award of the 
MA/MSc. 
 
M Innov/MFA 
 
The course is structured as eight units totalling 360 credits and all eight units must 
be completed in order to achieve the M Innov/MFA. The course has four Parts: the 
first three have 60 credits each; the final part has 180 credits. Parts 1, 2 and 3 are 
the same as the MA/MSc programme above. Part 4 consists of two 30 credit units 
and one 120 credit unit as specified in Diagram 1 below. Students who complete all 
parts are eligible for the degree of M Innov/MFA. 
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Diagram 1: MA/MSc and M Innov/MFA Programme Structure 
Code Level Title Credit value 
Part 1 
PG01 M Research Process 30

And 
PG02 M Technology Issues 30

Or 
PG03 M Business and Innovation 30
Total credit necessary for completion of Part 1 60
Interim Award available on completion of Part 1 PgCert
Part 2 
PG02 M Technology Issues 

(if not already completed) 
30

Or 
PG03 M Business and Innovation 

(if not already completed) 
30

And 
PG04 M Concept and Prototyping 30
Total credit necessary for completion of Part 1 and 2 120
Interim Award available on completion of Part 1 and 2 PgDip
Part 3 
PG05 M Major Project 60
 
Total credit necessary for completion of Part 1, 2 and 3 180
Final Award available on completion of Part 1, 2 and 3 MA/MSc
Part 4 (MFA only) 
PG06 M Building a Sustainable Business 30

Or 
PG07 M Case Study (Architecture 

pathway only) 
30

And 
PG09 M Dissertation 30

And 
PG10 M Integrated Design Project 120
Part 4 (M Innov only) 
PG06 M Building a Sustainable Business 30

And 
PG08 M Business Leadership for the 21st 

Century 
30

Or 
PG09 M Dissertation 30

And 
PG10 M Integrated Design Project 120
Total credit necessary for completion of Part 1, 2, 3 and 4 360
Final Award available on completion of Part 1, 2, 3 and 4 M Innov/MFA
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Modes of delivery 
 
All courses are offered in both a full time and in a part time mode. The pattern of 
completion for students on the full time or part time mode are illustrated below. 
 
Full time delivery of the MA/MSc is over one academic year (45 weeks – 3 terms of 
15 weeks each) with students completing 60 credits in each term. Normally, part time 
students will complete within two and a half academic years (60 credits per year), 
submitting their final project in January of year 3. 
 
Full time delivery of M Innov/MFA is over two academic years (90 weeks – 6 terms of 
15 weeks each) with students completing 60 credits in each term. Normally, part time 
students will complete within four academic years (90 credits per year), submitting 
their final project in September of year 4. 
 
MA/MSc and M Innov/MFA Pattern of Completion 
Unit Title Credit 

Value 
Full time Part Time 

Research Process 30 Wks 1 to 15 Year 1, wks 1 to 15 

Technology Issues 30 Wks 1 to 15 Year 2, wks 1 to 15 
Business and 
Innovation 

30 Wks 16 to 30 Year 1, wks 16 to 30 

Concept and 
Prototyping 

30 Wks 16 to 30 Year 2, wks 16 to 30 

Major Project 60 Wks 31 to 45 Year 2, wks 31 to 45 and 
Year 3, wks 1 to 15 

Building a Sustainable 
Business 

30 Wks 46 to 60 Year 3, wks 1 to 15 

Case Study 30 Wks 46 to 60 Year 3, wks 1 to 15 
Business Leadership 
for the 21st Century 

30 Wks 61 to 75 Year 3, wks 16 to 30 

Dissertation 30 Wks 61 to 75 Year 3, wks 16 to 30 
Integrated Design 
Project 

120 Wks 46 to 90 Year 3, wks 31 to 45 and 
Year 4, wks 1 to 45 

 
 
Research Process (PG01) is the initial unit of the course. The unit develops students’ 
skills in self reflection and in planning their learning necessary to undertake an 
advanced degree in the creative disciplines. This unit also provides them with the 
advanced theoretical knowledge necessary to situate their practice and the 
academic research skills necessary to undertake a dissertation related to their areas 
of practice. In addition to providing students with skills necessary in their discipline 
specific studies, the unit foster an intellectually and creatively stimulating 
postgraduate community in which students have the opportunity to interact with, 
learn from and collaborate with other advanced practitioners from distinct but 
cognate discipline areas. Within this unit students also develop their initial version of 
a Learning Plan. 
 
Technology Issues (PG02) and Concept and Prototyping (PG04) are designed to 
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develop students’ creative practice to the level necessary to undertake an advanced 
independent programme of creative experimentation and realise a major 
independent project. These units have a discipline focus and concentrate on 
innovative approaches in creative production and problem solving. Students develop 
advanced skills in the conceptualisation and planning of a creative project in 
interactive digital media. Through cycles of iterative development, evaluation and 
realisation, a reflective practical research process is established which will underpin 
the students’ work in the Major Project unit. Students learn to prototype, test and 
communicate their ideas. Ideas, concepts and prototypes are subject to critique from 
tutors, their peers and external professionals, and students learn how to evaluate the 
outcomes of their work and incorporate this in the further development of their 
projects. 
 
Business and Innovation (PG03) provides students with the commercial skills vital for 
sustaining advanced creative practice and which are necessary to turn design 
innovation into viable product development or sustainable enterprise. The unit 
focuses on developing a comprehensive awareness of how commercial contexts 
impact on innovation and product development. It provides students with the 
entrepreneurial skills necessary to support advanced creative practice and turn 
design innovation into viable product development or sustainable enterprise. 
Students will acquire a comprehensive knowledge of the business models prevalent 
in the contemporary creative industries and gain an understanding of areas such as 
marketing, business planning and how to source enterprise capital or development 
funding.  
 
Major Project unit 
 
The Major Project unit (PG05) is the final stage of the course and represents a 
consolidation of the student’s learning. The unit comprises a sustained and intensive 
period of independent creative practice and research. 
 
The nature of the final outcome will be the subject of negotiation and agreement 
between student and tutor. In the event that the student elects to develop a new 
product, the work may be complete and fully functional or be a prototype to be 
developed further after completion of the course, depending on the scale or focus of 
the student’s project. However, the work is expected to be of a standard to be 
published or exhibited professionally. 
 
For those wishing to progress to the M Innov/MFA, the unit also functions as a form 
of consolidation but, depending on the nature of the project and the ambitions of the 
student, it also represents a new beginning for a project with significant 
developmental potential. 
 
Additional Master of Innovation and Master of Fine Arts units: 
 
Building a Sustainable Business unit (PG06) addresses the broad range of issues 
inherent in building a sustainable business. Through case studies and workshops, 
students have the opportunity to consider the longer term trajectory of a business 
proposition and interrogate their own business plans in relation to development of a 
growth strategy. 
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In the Dissertation unit (PG09), students will engage in an in-depth sustained 
independent study, which aims to develop an advanced critical understanding of 
contemporary and emerging debates in architecture. Students are encouraged to 
use this study to relate their own practice to contemporary debates within the 
profession, architectural theory and the wider academy about the future of the 
discipline and human habitation more generally. The unit enables students to explore 
and develop a deep understanding of philosophical approaches and theories relative 
to their area of work such as to situate their work and allow them reflect on their 
duties and responsibilities. Students will choose a topic in agreement with their tutor 
and engage in independent research including the use of primary sources and 
secondary sources. The outcome of the unit will be a 9000-11000 word dissertation 
which will be a coherent and scholarly textual and visual ordering of their research 
findings demonstrating some originality of thought. 
 
Business Leadership for the 21st Century (PG08) will explore new and emergent 
approaches to leadership and management in organisations and will aim to make 
explicit the attributes, tacit knowledge and skills of graduates, enabling them to 
become more articulate and influential leaders in whatever their chosen field or 
organisation. 
 
Integrated Design Project (PG10) is a substantial piece of work which embodies the 
integration of theory and practice, is underpinned by advanced practice-based 
methodologies and processes and is informed by the student’s ongoing 
LearningLog, a personal record of reflective analysis and personal learning 
 
Additional MFA (Architecture) unit: 
 
In the Case Study unit (PG07), students engage with an in-depth review or critique of 
a particular project from its inception through to its completion and make an 
assessment of the efficacy and the appropriateness of its realisation relative to the 
original intent. This takes the form of a forensic case study using multiple research 
methods, which may include the physical examination of the project, review of data, 
concept and legal documents from the development, and feedback from stakeholder, 
user or participants. 
 
Learning Plan and Project Log 
 
In addition to the specific units of study students also develop a Learning Plan and 
keep a Project Log. These are forms of online learning blogs which, on an ongoing 
basis, students use to record their learning, to store research and to reflect upon 
their professional development and update their planning. The content of both is 
assessed during the first semester only but regularly revisited during the second 
semester and eventually synthesised into the Research Proposal. In this way they 
enable students to keep a record of the emergence of their major project idea(s), to 
navigate through the units of the course and to derive a sense of coherence in their 
studies. 
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PART 1:  Postgraduate Certificate 
 
In this part of the Programme the following Learning Outcomes are developed and/or 
assessed: 
 
Research Process 
 
A1. Demonstrate a critical understanding of significant texts and theoretical, 
contextual and ethical debates at the forefront of the practice-based discipline, and 
evaluate their relevance for his/her own research strategy. 
 
B1. Identify, formulate and develop a lead question, and understand its value in 
focusing both research and analysis. 
 
B2. Evidence a critical understanding (through reflection, analysis and 
documentation) of the learning process involved in an extended study and practice-
based project. 
 
C1. Identify, design and present a research strategy and demonstrate its use in 
underpinning a practice-based project. 
 
C2. Demonstrate a critical understanding of established and emergent research 
methods and methodologies and be able to evaluate their effectiveness for his/her 
own research strategy. 
 
D1. Think creatively: analyse research findings, develop conceptual models that lead 
to insights, formulate a coherent argument and draw conclusions that enable further 
enquiry. 
 
Technology Issues 
 
A1. Demonstrate systematic knowledge and critical understanding of the nature of 
current technology in use and potential future technologies. 
 
A2. Contextualise, integrate and communicate their reflections on the key theoretical 
discourses of the discipline in relation to practical issues. 
 
B1. Demonstrate a critical understanding of how design decisions necessarily iterate 
with creative decisions in order to develop an outcome that can be specified and 
made commercially. 
 
C1. Autonomously at professional level select and integrate technologies creatively 
in a project and understand the importance of designing and clearly specifying an 
effective and efficient workflow. 
 
C2. Demonstrate the ability to use technologies relevant to the discipline creatively 
and optimally whilst at the same time ensuring a high quality of outcome. 
 
D1. Reflect critically on the challenges, opportunities and issues raised by a project 
devising creative solutions, synthesising learning from different sources, and 
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mapping out learning and personal development needs. 
 
D2. Demonstrate effective skills in project management and the specification of 
appropriate work flows, in relation to their own work and the work of others. 
 
Business and Innovation 
 
A1. Demonstrate knowledge and critical understanding of consumer identification 
and classification. 
 
A2. Demonstrate a sound knowledge and understanding of how to protect creative 
ideas through a critical awareness and application of intellectual property rights and 
patents law. 
 
B1. Demonstrate knowledge and critical understanding of different conceptual 
models of the innovation process and their relevance for different kinds of 
businesses. 
 
C1. Demonstrate the ability to research, analyse and evaluate marketing concepts 
and to use the results to creatively inform project presentation. 
 
D1. Demonstrate the ability to relate project development to the development of a 
viable business model. 
 
D2. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of media and 
exhibition. 
 
D3. Operate effectively in a variety of team roles and take leadership roles, where 
appropriate. 
 
 
PART 2: Postgraduate Diploma 
 
In this part of the Programme the following Learning Outcomes are developed and/or 
assessed. 
 
Technology Issues 
 
A1. Demonstrate systematic knowledge and critical understanding of the nature of 
current technology in use and potential future technologies. 
 
A2. Contextualise, integrate and communicate their reflections on the key theoretical 
discourses of the discipline in relation to practical issues. 
 
B1. Demonstrate a critical understanding of how design decisions necessarily iterate 
with creative decisions in order to develop an outcome that can be specified and 
made commercially. 
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C1. Autonomously at professional level select and integrate technologies creatively 
in a project and understand the importance of designing and clearly specifying an 
effective and efficient workflow. 
 
C2. Demonstrate the ability to use technologies relevant to the discipline creatively 
and optimally whilst at the same time ensuring a high quality of outcome. 
 
D1. Reflect critically on the challenges, opportunities and issues raised by a project 
devising creative solutions, synthesising learning from different sources, and 
mapping out learning and personal development needs. 
 
D2. Demonstrate effective skills in project management and the specification of 
appropriate work flows, in relation to their own work and the work of others. 
 
Business and Innovation 
 
A1. Demonstrate knowledge and critical understanding of consumer identification 
and classification. 
 
A2. Demonstrate a sound knowledge and understanding of how to protect creative 
ideas through a critical awareness and application of intellectual property rights and 
patents law. 
 
B1. Demonstrate knowledge and critical understanding of different conceptual 
models of the innovation process and their relevance for different kinds of 
businesses. 
 
C1. Demonstrate the ability to research, analyse and evaluate marketing concepts 
and to use the results to creatively inform project presentation. 
 
D1. Demonstrate the ability to relate project development to the development of a 
viable business model. 
 
D2. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of media and 
exhibition. 
 
D3. Operate effectively in a variety of team roles and take leadership roles, where 
appropriate. 
 
Concept and Prototyping 
 
A1. Reflect upon research into emerging, innovative practice and knowledge and 
relate their findings to their practice-based work. 
 
A2. Evaluate and reflect upon theory and practice in a selected area of study in order 
to propose a substantial piece of research at MA level. 
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B1. Devise a Research Strategy that enables the concept development processes 
appropriate to the realisation of a creative solution to their lead question or area of 
enquiry. 
 
B2. Systematically evaluate and implement a range of research methodologies and 
integrate those that are appropriate into their practice. 
 
C1. Work with technology experimentally, creatively and collaboratively. 
 
D1. Demonstrate high-level skills of self-direction, originality and informed decision 
making in tackling and solving problems. 
 
 
PART 3: MA/MSc 
 
In this part of the Programme the following Learning Outcomes are developed and/or 
assessed. 
 
A1. Demonstrate ingenuity in the application of knowledge and a practical 
understanding of how established techniques of research/enquiry are used to 
underpin their practice-based project. 
 
A2. Test and evaluate critically the role of the strategic integration of theory with 
practice (the research strategy) in the process of realising creative, high level 
solutions. 
 
B1. Evaluate methodologies, develop critiques of them and if appropriate offer new 
hypotheses. 
 
B2. Demonstrate the ability to evaluate critically current research and project work in 
the discipline at MA/MSc level, reflecting an appropriate level of conceptual 
understanding and professional practice. 
 
C1. Present a creative, high level solution in a manner that is meaningful in its 
representation of an experimental, creative or collaborative approach to technology 
and/or innovation. 
 
D1. Document and manage a complex, extended project as well as reflect on the 
critical and creative processes involved, and the professional context. 
 
 
PART 4: M Innov/MFA 
 
In this part of the Programme the following Learning Outcomes are developed and/or 
assessed. 
 
Building a Sustainable Business 
 
A1. Demonstrate knowledge and critical understanding of business strategy 
concepts and their application in the development of a sustainable business. 
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A2. Demonstrate knowledge and critical understanding of the issues confronted by a 
new business that may compromise its sustainability. 
 
B1. Demonstrate knowledge and critical understanding of the management issues 
inherent in sustainable business growth. 
 
B2. Demonstrate the ability to make commercially appropriate decisions in relation to 
case studies and the individual project. 
 
C1. Demonstrate the ability to research, analyse and evaluate business concepts 
and to use the results creatively to inform sound business decision making. 
 
D1. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of media. 
 
Case Study 
 
A1. Demonstrate a critical understanding of precedent as vehicle for the 
understanding and knowledge of built form propositions. 
 
B1. Critically analyse, evaluate, and assess a built product or environment and 
reflect on its pertinence to their own design philosophy or design activity. 
 
C1. Conduct a forensic case study of an existing project using multiple research 
methods and be able to evaluate their findings. 
 
D1. Think creatively: analyse research findings, develop conceptual models that lead 
to insights, formulate a coherent argument and draw conclusions that enable further 
enquiry. 
 
Business Leadership for the 21st Century 
 
A1. Demonstrate knowledge and critical understanding of new approaches to 
business management and leadership which draw on the tacit knowledge, skill and 
attributes acquired in creative disciplines. 
 
B1. Demonstrate the ability to formulate an approach to business leadership that is 
informed by understanding of the attributes, tacit knowledge and skills acquired in 
creative disciplines. 
 
C1. Demonstrate the capacity to reflect on the potentials, strengths and enabling 
qualities of the design and media creative processes and to use this as a means of 
furthering understanding of personal leadership style. 
 
D1. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of media. 
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Dissertation 
 
A1. Demonstrate a critical understanding of theory relevant to the selected topic as 
vehicle for the understanding and knowledge of the arguments and propositions 
utilised within the dissertation, making reference to significant texts and theoretical 
and contextual interpretations, and evaluate their relevance for his/her own 
dissertation. 
 
B1. Instigate, formulate and develop in a formal context a critical position and a 
related set of arguments with supporting evidence and justification as would be 
required in a professional context. 
 
B2. Evidence a critical understanding (through reflection, analysis and 
documentation) of the learning process involved in a dissertation. 
 
C1. Identify, present and demonstrate through a comprehensive and critical 
investigation a thorough command of the topic and its related context. 
 
C2. To present a clear and cogent argument making use of, and critical 
understanding of, established and emergent research methods and methodologies 
and be able to evaluate their effectiveness in the dissertation. 
 
D1. Think creatively: analyse research findings, develop conceptual models that lead 
to insights, formulate a coherent argument and draw appropriate and defined 
conclusions. 
 
Integrated Design Project 
 
A1. Demonstrate ingenuity in the application of knowledge and a practical 
understanding of how established techniques of research/enquiry are used – 
particularly in the context of the innovation process - to underpin their practice-based 
project. 
 
A2. Test and evaluate critically the role of the strategic integration of theory with 
practice (the research strategy) in the process of realising creative, high level 
solutions. 
 
A3a. Demonstrate the critical ability to engage with new concepts about business 
management and leadership and reflect critically on their relevance to the 
development of new enterprises (MInnov) 
 
Or 
 
A3b. Develop new methodologies or innovative boundary crossing approaches to 
their discipline and realise this in their concept development (MFA) 
 
B1. Evaluate methodologies, develop critiques of them and if appropriate offer new 
hypotheses. 
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B2. Demonstrate the ability to evaluate critically current research and project work in 
the discipline, reflecting an appropriate academic level of conceptual understanding 
and professional practice. 
 
B3. Demonstrate the ability to make commercially realistic decisions in relation to the 
Integrated Design Project. 
 
C1. Present a creative, high level solution in a manner that is meaningful in its 
representation of an experimental, creative or collaborative approach to technology 
and/or innovation. 
 
C2. Deal with complex issues systematically, employing creativity and innovation to 
make sound judgements (in the absence of complete data), and present results and 
conclusions to a range of audiences. 
 
D1. Document and manage a complex, extended project as well as reflect on the 
critical and creative processes involved, and the professional context. 
 
D2. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience, utilising a range of appropriate 
media. 
 



Curriculum map 
 

 Unit Title Codes A1 A2 A3 A4 B1 B2 B3 C1 C2 C3 C4 C5 D1 D2 D3 D4 

Research Process PG01 X    X X  X X    X    

and                  
Technology Issues PG02 X X   X   X X    X X   

o  r                  

P
ar

t 
1 

Business and Innovation PG03 X X   X   X     X X X  

Technology Issues PG02 X X   X   X X    X X   

o  r                  
Business and Innovation PG03 X X   X   X     X X X  

and                  

P
ar

t 
 2

 

Concept and Prototyping PG04 X X   X X  X     X    

P
ar

t 
3 

Major Project PG05 X X   X X  X  X  X X    

Building a Sustainable Business PG06   X              

Case Study PG07 X    X X  X X   X X    

Business Leadership for the 21st 
Century 

PG0  8 X                

Dissertation PG09 X    X X  X X X   X    

P
ar

t 
4 

 
(M
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n

o
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M
F

A
) 

Integrated Design Project PG10   X    X    X X    X 
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Knowledge and Understanding Skills (Cognitive and Intellectual) 
A1 Possess a critical understanding of, and demonstrate an 
engagement with, a range of key texts and current theoretical 
and contextual debates at the forefront of their discipline. 
A2 Engage with leading edge and emergent developments 
and reflect critically on the significance of their impact on 
evolving processes and practice in the discipline. 
A3 Demonstrate a detailed knowledge and understanding of 
the innovation process. (M Innov/MFA only) 
A4 Engage with new concepts about business management 
and leadership and reflect critically on their relevance to the 
development of new enterprises.(M Innov/MFA only) 

B1 Evaluate a range of established or emergent research and 
design methodologies and develop critiques of them, and where 
appropriate propose new hypotheses. 
B2 Apply imaginative vision to critical practice in order to 
propose new constructs through experimentation with current 
and emerging technologies. 
B3 Demonstrate the ability to make commercially realistic 
decisions in relation to the integrated design project. (M 
Innov/MFA only) 

Skills (Subject Specific/Professional) Skills (Transferable) 
C1 Present, systematically, knowledge and understanding of 
international business as it relates to their discipline, including 
key players (people, companies, locations), clients and 
consumers. 
C2 Demonstrate detailed knowledge and understanding of 
professional practice and evaluate their place within it against 
recognised specialist criteria. 
C3 Deal with complex issues systematically, employing 
creativity and innovation to make sound judgements (in the 
absence of complete data), and present results and 
conclusions to a range of audiences. 
C4 Demonstrate a practical grasp of business and leadership 
styles and the work-life balance. (M Innov/MFA only) 
C5 Demonstrate a deep understanding of emerging practice, 
methodologies or innovative boundary crossing approaches to 
their discipline, and integrate this in their concept 
development. (M Innov/MFA only) 

D1 Conceive, develop and manage sustained independent 
enquiry and take responsibility for the management of their own 
learning and continued professional development. 
D2 Demonstrate the application of ethical, legal, regulatory 
and/or organisational frameworks to the processes and practice 
of designing enterprising solutions. 
D3 Apply resourcefulness and entrepreneurial skills to support 
their own practice and the practice of others through a 
collaborative process. 
D4 Demonstrate the ability to communicate and present 
effectively, and professionally publish to a broad and public 
audience, utilising a range of appropriate media. (M Innov/MFA 
only) 



 

Unit Specifications 
 
1. Unit Title Research Process 
2. Unit Code PG01 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Liz McQuiston/Professor Jeremy Barr 
 
 
8. Indicative Content 
 
This unit introduces and applies concept creation tools and examines the role 
that research plays in developing and contextualising advanced practice-
based projects in the creative fields of design, communication and digital 
technology. Most of the curriculum is delivered centrally to all MA students in 
the belief that the key activities of the unit – the study of methods and 
methodologies, contextual studies and reflection on research process – are 
activities that are greatly enhanced when carried out in a multi-disciplinary 
and therefore comparative context. It also encourages a learning culture in 
which exchange, mutual support and experience is shared between peers. 
Nevertheless, it is recognised that many students will experience and 
understand the concepts which they engage with in the unit from the 
perspective of their discipline, and subject specialist tutors will be involved to 
take a more strategic view and insure the Learning Plan’s viability in relation 
to the chosen subject. The approach taken is also underpinned by the belief 
that designers and communicators need to have a clear position in relation to 
the ethical questions raised by the conduct of research in the information age. 
 
Starting with the formulation of a lead question or area of enquiry, the unit 
focuses on the design and development of a research strategy as a means of 
envisaging and mapping out a systematic line of enquiry. The research 
strategy is evolved over the three learning cycles into a Manifesto and 
eventually into the Learning Plan. A Literature Review is undertaken as part of 
this strategy, including the exploration of significant texts and debates, as well 
as an exploration of established research methods and methodologies. 
 
Driven by an iterative process of analysis, reflection and evaluation of 
research findings, the research strategy supports and progresses the 
development of an argument to its final conclusion at the end of the Research 
Process unit, giving rise to hypotheses, concepts or project ideas for further 
investigation. These contribute to the foundation of the Learning Plan and 
ensuing units, where the research strategy continues to play a role in the 
evaluation and testing of further processes and outcomes. 
 
In parallel with the development of the research strategy, students initiate a 
Project Log (in PG02 – Technology Issues) to record their learning, store 
research and reflect upon their personal development. During the second 
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semester academic tutorials will help students to transform and integrate the 
Project Log and the Learning Plan into the Research Proposal (in PG04 – 
Concept and Prototype) that will guide them through their masters project. 
 
 
Also essential to this study is the student’s understanding of his/her MA group 
as an academic community and its role in the iterative process that is 
progressing his/her line of enquiry. Therefore much effort is invested in the 
iterative process of presentation and debate, first by formulating a research 
strategy, evolve it into a Manifesto and eventually the Learning Plan which is 
holistically assessed on its presentation and submitted form.  
 
The Manifesto will help students to learn about themselves and to formulate 
their professional objectives in relation to a fast-moving global, digital 
environment. Brainstorming, discussions and debates in varying settings will 
provide a multifaceted learning experience helping students to gain 
confidence and to achieve focus. 
 
The key role of the Learning Plan is to provide a framework which will 
facilitate the development of a holistic project that both integrates research 
and evaluation methods and places these at its core. Students need to set 
their own professional goals and targets, including strategies and methods, 
details about timelines and resources and methods of evaluating their 
achievements. 
 
9. Aims of the Unit 
 
The aim of the unit is to enable the student to: 
 

 Formulate, develop and review a lead question or area of enquiry; 
 Formulate, develop and review a research strategy; 
 Locate their work within a knowledge base of significant texts and 

current theoretical, contextual and ethical debates at the forefront of 
their practice-based discipline; 

 Acknowledge the value and appropriate use of established research 
methods and methodologies; 

 Analyse and reflect critically on research findings; 
 Apply an iterative process of questioning, reflection and evaluation 

throughout a research strategy; 
 Develop frameworks that enable the formulation of a coherent 

argument; 
 Think abstractly and explore conceptual models that lead to insights; 
 Communicate effectively the outcomes of the study; 
 Develop tools for self-management; 
 Recognise the importance of collaboration and peer review as part of 

an iterative process in progressing a line of enquiry. 
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10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate a critical understanding of significant texts and theoretical, 
contextual and ethical debates at the forefront of the practice-based discipline, 
and evaluate their relevance for his/her own research strategy. 
 
Learning and teaching methods 
 
The outcome is developed through student engagement with three 4 to 5 
week cycles of learning involving: 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Group work and peer assisted learning; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate. 

 
During these cycles, students are expected to engage in considerable 
independent and collaborative learning and this is structured and supported 
through a requirement to: 
 

 Conduct a Literature Review; 
 Develop a Research Strategy; 
 Engage with the VLE and other online facilities in order to collaborate 

and network and to support them to work flexibly or at a distance if 
required. 

 
Assessment 
 
This learning outcome is primarily assessed through: 
 
A Learning Plan that encompasses a research strategy and a personal 
Manifesto. 
 
An Individual Researched Text:  a piece of individual written work on a text 
chosen by the student that significantly underpins the Literature Review and 
Annotated Bibliography. 
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10b. Skills (Cognitive and Intellectual) 
 
B1. Identify, formulate and develop a lead question, and understand its value 
in focusing both research and analysis. 
 
B2. Evidence a critical understanding (through reflection, analysis and 
documentation) of the learning process involved in an extended study and 
practice-based project. 
 
Learning and teaching methods 
 
These outcomes are also developed through student engagement with the 
three 4 to 5 week cycles of learning referred to above and the associated 
learning and teaching methods listed in section A above. 
 
In this unit students begin to develop an idea, investigative question or area of 
creative exploration. The process of the structured incubation of this initial 
idea begins with the formulation of the research question and the 
development of the student’s research strategy. 
 
Learning and teaching reinforces the benefits which peer review, multi 
disciplinary perspectives and cross disciplinary collaboration can bring to an 
iterative process in progressing a line of enquiry or area of creative research. 
Therefore group work, peer assisted learning and peer review play an 
important role in the development of these learning outcomes. These are 
supported by the collaborative and social networking possibilities provided by 
the College VLE, wikis and blogging facilities. 
 
The development of the Learning Plan is crucial as a vehicle for developing 
students’ skills in planning, referencing and reflecting on their learning. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
A Learning Plan that encompasses a research strategy and a personal 
Manifesto. 
 
An Individual Researched Text:  a piece of individual written work on a text 
chosen by the student that significantly underpins the Literature Review and 
Annotated Bibliography. 
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10c. Skills (Subject Specific/Professional) 
 
C1. Identify, design and present a research strategy and demonstrate its use 
in underpinning a practice-based project. 
 
C2. Demonstrate a critical understanding of established and emergent 
research methods and methodologies and be able to evaluate their 
effectiveness for his/her own research strategy. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
Student’s research skills will be honed through their work on the development 
of a research strategy which will be contained in their Learning Plan and 
underpin their project work in ensuing units. 
 
Student’s develop a critical understanding of the research methods 
appropriate to their idea or area of creative experimentation and deepen this 
through an iterative process of analysis, reflection and evaluation during the 
three 4 to 5 week cycles of learning which characterise the unit. Again, the 
development of the individual Learning Plan is a crucial vehicle for developing 
students’ skills in planning, referencing and reflecting critically on the 
materials and methods with which they engage and integrating them in a 
robust personal strategy. 
 
In addition to the feedback, insights and formative advice provided by unit 
staff, the group working, collaboration and opportunities for virtual and face to 
face peer learning offered by the unit (described in section B above) allow 
students to accelerate their learning and to subject their strategies to the 
critical examination of their peers. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
A Learning Plan that encompasses a research strategy and a personal 
Manifesto. 
 
An Individual Researched Text:  a piece of individual written work on a text 
chosen by the student that significantly underpins the Literature Review and 
Annotated Bibliography. 
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10d. Skills (Transferable) 
 
D1. Think creatively: analyse research findings, develop conceptual models 
that lead to insights, formulate a coherent argument and draw conclusions 
that enable further enquiry. 
 
Learning and teaching methods 
 
The delivery and assessment of transferable skills is embedded in the student 
project work. 
 
Students’ ability to critically analyse ideas and findings, and to apply 
conceptual frameworks is deepened through the iterative cycles of learning on 
the unit. 
 
Rigorous debate in seminars, group working (both online and face to face) 
and presentations to staff and peers means that students learn how to present 
findings professionally, formulate coherent arguments and integrate the 
insights into the development of their line of enquiry. 
 
Overall, learning and teaching seeks to equip students’ with advanced skills in 
planning their learning and development, a research strategy which will 
underpin their area of exploration and project work in the later units, and a 
clear personal roadmap for their learning on the rest of the course. 
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcome primarily in the practical outcomes of the unit. 
 
These learning outcomes are primarily assessed through: 
 
A Learning Plan that encompasses a research strategy and a personal 
Manifesto. 
 
11. Assessment Criteria 
 
Students will be assessed for: 
 
Individual Researched Text 

 Ability to demonstrate understanding of the meaning of research 
strategies  

 Ability to demonstrate an understanding of the concept of directed 
research  

 Critical understanding of significant texts and current theoretical and 
contextual debates at the forefront of their practice-based discipline  

 Understanding of research methods and the ability to reflect upon their 
appropriateness to critical purpose  

 Ability to develop frameworks that lead to a coherent argument  
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 Ability to provide appropriate, accurate and traceable evidence of 
sources and methods in a meaningful context  

 Skills of reflection and analysis in assessing personal learning in order 
to develop strategies for further academic development  

 
Learning Plan 

 The quality, diversity and innovation demonstrated in the concept  
 The complexity and viability of the concept  
 Ability to develop a persuasive Manifesto supported by appropriate 

examples, analysis and conclusions  
 The degree of flexibility demonstrated in thinking related to new ideas 

and criticism  
 
12a. Indicative Delivery Pattern 
 
Weeks 1-2 (INDUCTION): 
Lecture and seminar (one day/wk) 
Intro to pastoral tutorial system instead of lecture in Week 2. 
 
Weeks 3-4: 
Lecture and seminar (one day/wk) 
 
Week 5: 
Formative Assessment, research strategy, verbal presentation. 
 
Weeks 6-9: 
Lecture and seminar (one day/wk) 
 
Week 10: 
Formative Assessment, verbal presentations of the updated research strategy 
and a Manifesto plus an online submission of the individually researched text. 
 
Week 11: 
Lecture and seminar (one day/wk) 
 
XMAS BREAK 
 
Weeks 12-14: 
Lecture and seminar (one day/wk) 
 
 
Week 15: 
Summative Assessment 
Presentation of the Learning Plan and online submission plus online 
submission of the Individual Researched Text. 
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12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Individual Researched Text 50% 50% 11 hours 
Learning Plan 50% 50% 11 hours 

 
 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

72 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

206 

Individual Tutorials 0 Preparation for Assessment 22 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 72 Total 228 
 
 
12d. Total notional hours for unit 300 

 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
Rather than present an extensive list of books on the subject of research 
methodology, examples of which are available on the relevant project brief 
book lists and in the College library, the course team has elected to select 
chapters and articles which, on the basis of experience, it feels are particularly 
inspiring or enabling for a student starting this area of study. The following 
authors could all be said to have taken a moral stance with regard to their 
presentation of research findings, a major issue for critical reflection. 
 
Gray, John (2003) Al Qaeda and What It Means to be Modern, Faber and 
Faber, London. 
An extended moral essay arguing that the future is less about convergence, 
and more about divergence and the conflict of ideas. It is also a book about 
the nature of contemporary debate. It is advisable to read the entire book: pp 
1-119. Of particular note is Chapter 8: Why We Still Do Not Know What It 
Means to be Modern. 
 
Martin, James (2006) The Meaning of the 21st Century: a Vital Blueprint for 
Ensuring Our Future, Transworld Publishers/Eden Project, London. 
An optimistic book concerned with Big Issues and making connections. 
Handling a massive amount of information and a multitude of themes, it takes 
a strategic view of the world’s problems and reflects on the possibilities for 
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positive solutions. A book particularly suitable for selective reading (407pp), 
but be sure to read the Preface and Appendices. Particularly inspirational are 
Chapter 19: A Great Civilisation? and Chapter 20: Value of the Future. 
 
Mosco, Vincent (2005) The Digital Sublime: Myth, Power and Cyberspace, 
The MIT Press, Cambridge Mass/USA and London. 
A cultural examination of the chronology of mass media communication and 
its cycles of acceptance (or not). He researches and presents technology from 
a cultural point of view. It is advisable to read the entire book: pp 1–184, and 
particularly noteworthy is Chapter 2: Myth and Cyberspace. 
 
Tenner, Edward (1996) Why Things Bite Back: Technology and the Revenge 
Effect, Fourth Estate, London. 
A pessimistic book about strategies for change. It questions a future vested in 
technological imperatives by emphasising moral and ethical dilemmas that 
accompany processes of change. It forces readers out of their boxes, into 
different thinking and is often uncomfortable reading. It is advisable to read 
the entire book including Preface: pp ix-277. Some grounds for optimism are 
situated in Chapter 12: Another Look Back and A Look Ahead. 
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1. Unit Title Technology Issues 
2. Unit Code PG02 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor James Uren/Dorota Watson/Michelle 
Douglas 

 
 
8. Indicative Content 
 
The unit provides the student with a current map of technologies used in the 
communication and design industries with a view to fostering cross-
disciplinary working and preparing the student for the contemporary multi-
disciplinary world of the creative industries. Students gain understanding 
about the role of technology strategy and planning as well as a detailed 
knowledge of the project management and communication skills involved in 
developing technology-based projects. Students also focus on the core 
principles and technologies that underpin their subject specialism and through 
a combination of expert guidance and peer-assisted learning gain advanced 
skills in areas relevant to the development of their project work. 
 
The unit requires students to experiment with technology in varying settings, a 
subject specific group project, a multidisciplinary group project and an 
individual project or student chosen setting and brief. These various settings 
and projects enable students to think beyond their subject specialism with 
more confidence and to develop collaborative skills. Students then start work 
on individual creative projects. This allows them space to conceptualise and 
bring to prototype their ideas; to consider in parallel possible technical 
solutions; and to iterate – as in a professional environment – between concept 
and articulation. Students are then encouraged to identify interests they share 
with peers and to work collaboratively in multi-disciplinary creative teams. 
Within the context of a team, students play to their individual strengths and 
are encouraged, if necessary, to identify and outsource any missing expertise. 
In this way students adopt a professional approach to technology 
development which in turn has to be balanced against practical and financial 
constraints. This approach facilitates thoroughness and depth whilst at the 
same time exposing students to a wide range of industry considerations. Thus 
students engage fully with both the complexity and the breadth of their 
projects and address the main processes, methods and industry standards 
required in a professional environment. 
 
The unit is supported by a series of lectures (including visiting speakers from 
industry) and by visits to companies with innovative approaches to 
technology. Through a complimentary series of seminars, students develop 
conceptual understanding and reflect upon their developing practice in 
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relation to current theoretical perspectives, advanced scholarship and new 
discourses in the subject area.  
Students will document and reflect upon the development of their learning in 
the projects and critically locate their practice in relation to their understanding 
of advanced practice and theory in the subject area. 
 
 
9. Aims of the Unit 
 
The aim of the unit is to enable the student to: 
 

 Gain a critical view of the key design and technological principles that 
underpin the development of leading edge communication platforms, 
rapid prototyping, emerging interactive media and physical computing, 
and inform technical processes, production methodologies and 
workflows; 

 
 Contextualise and evaluate their own creative principles and practice 

against leading innovators and practitioners in the creative and cultural 
industries, in order to establish rigorous design methods and 
professional standards; 

 
 Develop a critical awareness of the issues involved in selecting 

emerging technologies or using technologies in creative new ways, 
necessitating clear workflow design and specification, whilst at the 
same time completing projects to deadline and to the client’s 
satisfaction. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate systematic knowledge and critical understanding of the 
nature of current technology in use and potential future technologies. 
 
A2. Contextualise, integrate and communicate their reflections on the key 
theoretical discourses of the discipline in relation to practical issues. 
 
Learning and teaching methods 
 
The intended learning outcomes will be achieved through a combination of 
practice based projects, intensive technical workshops, project presentations 
and theory seminars. 
 
Delivered in three 4 to 5 week cycIes, initially the teaching of this unit is 
delivered centrally to all MA students and is based on generic themes or 
issues that are relevant to all disciplines, with the aim of encouraging a 
learning culture in which exchange, mutual support and experience is shared 
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between peers. Subject specific provision covers areas that are not 
considered beneficial to all MA students, although students crossing 
disciplinary boundaries or who are curious are encouraged to make use of the 
different offerings according to need and availability. 
 
Students will be exposed to a range of learning and teaching methods: 
 

 Lectures – both generic and subject specific: from College lecturers 
and technical tutors and also from visiting lecturers from industry; 

 Industry visits – both generic and subject specific:  to view new 
technology developments in relevant companies and to hear how they 
were conceived and planned from the strategists and the workflow 
designers; 

 Seminars – generic – an opportunity to reflect on lectures, visits, case 
studies and emerging projects with a view to broadening the student’s 
sense of context; promoting cross-disciplinary thinking; and developing 
a sense of MA community; 

 ‘Expert guidance’ on technology issues relevant to particular disciplines 
and projects – involving College lecturers, technical tutors and external 
experts; 

 Tutorial assessments – involving a group of tutors; 
 
Students are expected to contribute actively to their own learning through 
student-led presentations and discussions, group working on projects and via 
the course VLE facilities. 
 
Independent learning and reflection is a necessary part of student 
engagement with the unit and this is recorded through the Project Log. 
Students are expected to consolidate the technological and theoretical 
knowledge and skills which they will acquire in taught sessions through peer-
supported learning, independent practice, self directed study and independent 
work on their projects. 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
 
The Unit Project:  a portfolio of at least one individual and at least one group 
project. 
 
 
The Project Log:  an online blog or wiki documenting the students’ personal 
learning and development throughout the various projects in this unit. 
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10b. Skills (Cognitive and Intellectual) 
 
B1. Demonstrate a critical understanding of how design decisions necessarily 
iterate with creative decisions in order to develop an outcome that can be 
specified and made commercially. 
 
Learning and teaching methods 
 
These outcomes are also developed through student engagement with the 
three 4 to 5 week cycles of learning referred to above and the associated 
learning and teaching methods listed in section A. In particular students are 
supported in achieving this learning outcome through a series of lectures 
(including visiting speakers from industry) and by visits to companies with 
innovative approaches to technology. 
 
Students independent learning is also focused on the contemporary practice 
in the real world and they are expected to undertake case studies examining 
innovative work from a leading practitioner or agency. Through a 
complimentary series of seminars, students develop conceptual 
understanding and reflect upon their developing practice in relation to current 
theoretical perspectives, advanced scholarship and new discourses in the 
subject area. 
 
The unit provides them with the frameworks and intellectual space to 
experiment with technologies and broaden their practice based subject 
knowledge. 
 
The unit commences with group projects designed to foster a sense of 
community and develop skills in practical collaboration. Through out the unit, 
learning and teaching reinforces the benefits which peer review, multi 
disciplinary perspectives and cross disciplinary collaboration can bring to an 
iterative process in progressing a creative project. Therefore group work, peer 
assisted learning and peer review play an important role in the development 
of these learning outcomes. This is supported by the collaborative and social 
networking possibilities provided by the College VLE, wikis and blogging 
facilities. 
 
The development of the online Project Log is crucial as a vehicle for 
developing students’ skills in recording, planning and reflecting on their 
learning. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Unit Project:  a portfolio of at least one individual and at least one group 
project. 
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The Project Log:  an online blog or wiki documenting the students’ personal 
learning and development throughout the various projects in this unit. 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Autonomously at professional level select and integrate technologies 
creatively in a project and understand the importance of designing and clearly 
specifying an effective and efficient workflow. 
 
C2. Demonstrate the ability to use technologies relevant to the discipline 
creatively and optimally whilst at the same time ensuring a high quality of 
outcome. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
During their initial involvement in a group project and later working 
independently on their own projects, student’s skills develop advanced skills 
in working creatively with technology. These are honed through an iterative 
process of experimentation, reflection and evaluation during the three 4 to 5 
week cycles of learning which characterise the unit.  
 
Again, the development of the online Project Log is a crucial vehicle for 
developing students’ skills in reflecting critically on the development of their 
practice and strategising the technological aspects of their project in ensuing 
units. 
 
In addition to the feedback, insights and formative advice provided by unit 
staff, the group working, collaboration and opportunities for virtual and face to 
face peer learning offered by the unit (described in section B above) allow 
students to accelerate their learning and to subject their strategies to the 
critical examination of their peers. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Unit Project:  a portfolio of at least one individual and at least one group 
project. 
 
The Project Log:  an online blog or wiki documenting the students’ personal 
learning and development throughout the various projects in this unit. 
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10d. Skills (Transferable) 
 
D1. Reflect critically on the challenges, opportunities and issues raised by a 
project devising creative solutions, synthesising learning from different 
sources, and mapping out learning and personal development needs. 
 
D2. Demonstrate effective skills in project management and the specification 
of appropriate work flows, in relation to their own work and the work of others. 
 
Learning and teaching methods 
 
The delivery and assessment of transferable skills is embedded in the student 
project work on the course as a whole.  
 
Students’ ability to critically analyse ideas and findings, and to apply 
conceptual frameworks is deepened through the iterative cycles of learning on 
the unit particularly through the case studies on innovative practitioners or 
companies. 
 
The group projects develop student skills in working in teams and multi-
disciplinary teams. This mimics the challenges of the real world as these 
teams seek to play to their strengths and are encouraged, if necessary, to 
identify and outsource any missing expertise in an entrepreneurial fashion. 
 
Students develop their skills in creative and critical reflection as they 
iteratively develop and evaluate their own projects. And reflect upon their own 
learning needs and the technological issues which their project raises. 
 
Overall, learning and teaching seeks to equip students’ with advanced skills in 
planning their learning and development. In particular a research strategy will 
underpin their area of exploration and project work in the later units, and a 
clear personal roadmap for their learning on the rest of the course. 
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcome primarily in the practical outcomes of the unit: 
 
The Unit Project:  a portfolio of at least one individual and at least one group 
project. 
 
The Project Log:  an online blog or wiki documenting the students’ personal 
learning and development throughout the various projects in this unit. 
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11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 

 Ability to show critical awareness of current ideas, approaches and 
innovations in the creative area  
 

 The viability and complexity of the concept  
 

 The technical sophistication and elegance of the concept  
 

 Ability to advance technical skills as required for the project realisation  
 

 
 The quality of the prototype or portfolio of prototypes and projects  
 
 Ability to reflect critically (and synthesise) upon professional and 

academic sources  
 
12a. Indicative Delivery Pattern 
 
Weeks 1-4 
Lecture and seminar (one day/wk) 
 
Week 5: 
Assessment Project 1 
Review of progress to tutors and postgraduate peer group. 
 
Weeks 6-9: 
Lecture and seminar (one day/wk) 
 
Week 10: 
AssessmentProject 2 
Review of progress to tutors and postgraduate peer group. 
 
Week 11: 
Lecture and seminar (one day/wk) 
 
XMAS BREAK 
 
Weeks 12-14:  
Lecture and seminar (one day/wk) 
 
Week 15: 
Assessment Project 3 
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12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Unit Projects 70% 50% 18 hours 
Project Log Progress Report 30% 50% 8 hours 

 
 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

66 Independent Study 
(e.g. project development, 
reading, research, work on 
Project Log and online forums) 

132 

Individual Tutorials 0 Preparation for Assessment 26 
Supervised Access to 
Resources 

36 Unsupervised Access to 
Resources 

40 

Total 102 Total 198 
 
 
12d. Total notional hours for unit 300 

 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
This list deliberately avoids being comprehensive with respect to discipline 
specialism. Rather it points the student towards inspiring books that look 
ahead into the 21st century. 
 
Web design & usability 
Krug, S (2005), Don't make me think! A common sense approach to web 
usability, New Riders, London 
Nielsen J, Loranger H (2006), Prioritizing web usability, New Riders, London. 
Zeldman J (2006), Designing with web standards (2nd edition), New Riders, 
London. 
Standard texts in web design and usability.  Zeldman is aimed at coders, 
Nielsen is more strategic, though full of practical advice, and Krug takes a 
light-hearted approach. 
 
Web 2.0 
Allsop, J (2007), Microformats: Empowering your markup for Web 2.0, Friends 
of ED, Berkeley, CA 
An essential guide to the hottest semantic technology on the web. 
 
Software development methodology and practice 
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McConnell S C (2004), Code Complete: A practical handbook of software 
construction, Microsoft Press, Redmond, WA 
Hunt A, Thomas D (1999), The pragmatic programmer, Addison-Wesley 
Professional, Harlow 
Bently, J (1999), Programming pearls (2nd edition), Addison-Wesley 
Professional, Harlow  
Martin, R C (2002), Agile Software Development, Principles, Patterns, and 
Practices, Addison-Wesley Professional, Harlow 
Martin's book is quite technical, Bentley's is more anecdotal. The other two 
are aimed at technical people, but are philosophical rather than how-to 
manuals. 
 
Brooks, F P (1995), The mythical man month and other essays on software 
engineering (2nd edition), Addison-Wesley Professional, Harlow 
Rosenberg, S (2007) Dreaming in code, Three Rivers Press, New York  
Brooks' book is named after his classic essay on project management. 
Rosenberg's is more a documentary of the trials and tribulations of real 
projects.  
 
Wikis 
Mader, S (2007), Wikipatterns, John Wiley & Sons, New York  
An attempt to gather together proven good practice in the use of wikis, and a 
good general guide to collaborative working and knowledge-sharing. There is 
a "website of the book" at http://www.wikipatterns.com. 
 
Themes 
J.Thackara (2005) In the Bubble; Designing in a Complex World 
MIT Press, Cambridge, Mass. 
Challenges society’s ready consumption of technology products and argues 
for a more people-centred approach to design. 
 
S. Johnson (2002) Emergence:  The Connected Lives of Ants, Brains, Cities 
and Software, Penguin, Harmondswoth 
The author compares human activities in building communities with analogues 
from nature and opens up a fresh vision of what the future may hold. 
 
L. Lessig (2003) The Future of Ideas, Vintage, New York 
The politics of the “copyfight” arguing for copyright minimalism. 
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1. Unit Title Business and Innovation 
2. Unit Code PG03 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Susan Lee/Libby Anson 
 
 
8. Indicative Content 
 
Innovation is rarely the product of a single mind. Good ideas and concepts 
typically require a range of skills and resources to bring them to fruition. 
 
This unit aims to equip students with the awareness, understanding and basic 
skills to manage the broad and often complex spectrum of business 
issues/factors that impact creative endeavour and the successful realisation of 
new products and services. 
 
Starting with an exploration of different models of innovation and 
characteristics/issues inherent in the product/service development/creative 
process, the unit will go on to cover/examine the key business features 
affecting the innovation process. These include organisational culture and 
structure, team profile and dynamics, decision making/evaluation processes, 
(customer/stakeholder research and analysis), persuasive presentation skills, 
project management approaches, project and business plan development, 
branding, marketing and communications, strategic planning and sources of 
finance. 
 
The unit requires students to articulate/demonstrate how knowledge of these 
areas has been applied to development of their own project. 
 
Students learn to: 
 

 Identify the typical stages of the creative process and locate/map their 
projects against that; 

 Identify sources of innovation within different industries, but with 
particular reference to media and design related business; 

 Recognise different business models and cultures, and how they 
support or inhibit innovation; 

 Foster the team/organisational climate to nurture creativity and 
innovation; 

 Critically evaluate and protect the IP of project ideas; 
 Identify who key project stakeholder/decision makers are and integrate 

them into the project appropriately; 
 Recognise and respect different mental models and knowledge sets 

relevant to business and innovation; 
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 Construct appropriately skilled projects teams and understand how to 
manage/work effectively in multi-disciplinary teams; 

 Understand the role of strategy in developing a business; 
 Understand the elements of running a business; 
 Anticipate, research and analyse customer and stakeholder needs; 
 Construct compelling business plans; 
 Evaluate funding requirements and sources of finance; 
 Communicate creative project/business ideas persuasively to a range 

of audiences. 
 
Students will acquire a reflexive understanding of both the complexity and 
simplicity of innovative strategies in media practice in the context of 
investment and economic frameworks. The integration of best practice and 
innovative strategies from existing industry and enterprise models into market 
research, branding and positioning of a project is evaluated based on case 
studies. 
 
Students will examine aspects of the contemporary economic environment 
relevant to their projects including current business models, modes of 
practice, and success and failure of practice and enterprises. Options of fund-
raising that are available to new media practitioners are evaluated, including 
seed-corn, venture capital, commercial investment and consequences that 
arise when blending different kinds of funding. 
 
Business plans, budget planning, project management, project management 
organisation tools and workflow techniques are introduced in this unit 
alongside licensing, intellectual property and copyright. 
 
Presentation and publishing skills to market key product qualities are practice 
based by contributing to a permanent cross platform publishing project that 
spans across all MA programs at Ravensbourne College and requires 
students to publish their work creatively at professional level for self promotion 
while enabling and encouraging public feedback. 
 
 
9. Aims of the Unit 
 
The aim of the unit is to enable the student to: 
 

 Establish a comprehensive understanding of the nature of business in 
enterprise and entrepreneurship, and to equip students with business 
knowledge and skills to exploit their project concept commercially; 

 Understand different models of innovation to apply systematically to 
evolve his/her own project concept; 

 Enable critical judgment of markets and market potential through 
market research and analysis, including sources that contain 
incomplete data; 

 Practically understand potential investment sources and securing 
development money from various sources; 
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 To gain originality in the development of marketing and publishing 
strategies to promote his/her project concept. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate knowledge and critical understanding of consumer 
identification and classification. 
 
A2. Demonstrate a sound knowledge and understanding of how to protect 
creative ideas through a critical awareness and application of intellectual 
property rights and patents law. 
 
Learning and teaching methods 
 
The outcomes are developed through student engagement with three 4 to 5 
week cycles of learning involving a range of learning and teaching methods 
that aim to develop students’ critical understanding of key principles of 
business and marketing: 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – group discussions (of theory, case studies and research); 
to encourage cohort cohesion and peer learning; 

 ‘Master classes’ – involving leading-edge experts; 
 Group work and peer assisted learning – particularly during the 

‘Residential Workshop Week’ – 5 consecutive days of required 
attendance and intensive group work; 

 Formative Assessment typically during the ‘Residential Workshop 
Week’; 

 Tutorials – individual and group as appropriate. 
 
During these cycles, students are expected to consolidate learning from 
taught sessions through independent practice, self-directed study and 
independent work on their projects. This is structured and supported through 
a requirement to: 
 

 Conduct a complete a written analysis of the business and marketing 
strategy of an established practitioner or company; 

 Complete a marketing and publishing material project; 
 Develop and maintain an online LearningLog – as a repository for 

documentation and research, and a vehicle for recording, planning and 
reflecting on their learning; 

 Engage with the VLE and other online facilities in order to collaborate 
and network, and to support them to work flexibly or at a distance if 
required. 
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Students are also expected to prepare and contribute their own or first hand 
sourced material for public exhibition. In group work they are expected to 
sustain the publishing workflow and to develop the overall marketing platform 
for their work as prospect graduate students. 
 
Assessment 
 
These learning outcomes are assessed primarily through: 
 
The Business Analysis:  an individual written work of 1800-2200 words where 
students analyse the business and marketing strategy of an established 
practitioner or company. 
 
And: 
 
The LearningLog Progress Report:  a summary of 900-1100 words of the 
student’s learning journey on this unit. 
 
 

10b. Skills (Cognitive and Intellectual) 
 
B1. Demonstrate knowledge and critical understanding of different conceptual 
models of the innovation process and their relevance for different kinds of 
businesses. 
 
Learning and teaching methods 
 
This outcome is also developed through student engagement with the three 4 
to 5 week cycles of learning referred to above and the associated learning 
and teaching methods listed in section A. 
 
The outcome will be achieved through a combination of practice based 
analysis, an intensive workshop and theory seminars. The unit requires 
students to demonstrate conceptual understanding through the application of 
the knowledge gained to the development of their own project. 
 
Group working and collaboration, across creative disciplines, is important in 
developing student understanding of the complexities and challenges of the 
innovation process in the contemporary creative industries. 
 
The development of the online LearningLog (and the individual learning plan 
which sits within it) is crucial as a vehicle for developing students’ skills in 
recording, planning and reflecting on their learning. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Business Analysis:  an individual written work of 1800-2200 words where 
students analyse the business and marketing strategy of an established 
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practitioner or company. 
 
The Marketing and Publishing Material Project:  a portfolio of one or more 
individual or group project(s). 
 
And additionally through the: 
 
The LearningLog Progress Report:  a summary of 900-1100 words of the 
student’s learning journey on this unit. 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Demonstrate the ability to research, analyse and evaluate marketing 
concepts and to use the results to creatively inform project presentation. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
Students develop and consolidate their professional understanding through 
the application of the concepts, model and frameworks acquired during the 
three cycles of teaching within the unit to their idea or area of creative 
experimentation. In addition to exploring the contemporary innovation in 
theory and how creative ideas are realised in the real world, students begin to 
engage with the commercial challenges and opportunities raised by their own 
project and the impact of these on its development. 
 
Again, the development of the online LearningLog (and the individual learning 
plan which sits within it) is a crucial vehicle for developing students’ skills in 
reflecting critically on the materials and methods encountered in the unit, and 
integrating them in their personal development and project plans. 
 
In addition to the feedback, insights and formative advice provided by unit 
staff, the group working, collaboration and opportunities for virtual and face to 
face peer learning offered by the unit (described in section B above) allow 
students to accelerate their learning and to subject their strategies to the 
critical examination of their peers. 
 
Assessment 
 
Subject specific and professional skills attained on this unit are mainly 
assessed through: 
 
The Marketing and Publishing Material Project:  a portfolio of one or more 
individual or group project(s). 
 
The LearningLog Progress Report:  a summary of 900-1100 words of the 
student’s learning journey on this unit. 
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10d. Skills (Transferable) 
 
D1. Demonstrate the ability to relate project development to the development 
of a viable business model. 
 
D2. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of 
media and exhibition. 
 
D3. Operate effectively in a variety of team roles and take leadership roles, 
where appropriate. 
 
Learning and teaching methods 
 
This unit plays an important role in relation to the development of student’s 
transferable skills not just in this unit but on the course more generally. 
 
The three 4 to 5 week cycles of learning provide student with a grounding in 
the skills necessary to achieve real world innovation. Group working and 
collaboration in a multi disciplinary environment provides them with insights 
into the nature and complexities of team working, decision making and project 
management in the contemporary creative industries, and enables them to 
hone their communication and presentation skills in practice both face to face 
and online. Students begin applying the commercial, project management, 
and communication and team working skills taught in the unit to the iterative 
development of their own project. Group and collaborative working is 
supported by the collaborative and social networking possibilities provided by 
the College VLE, wikis and blogging facilities. 
 
Again, the development of the online LearningLog (and the individual learning 
plan which sits within it) is a crucial vehicle for developing students’ skills in 
reflecting critically on the materials and methods encountered in the unit, and 
integrating them in their personal development and project plans. 
 
Overall, learning and teaching in the unit seeks to embed advanced skills 
which students will relate directly to their work in the Concept and Prototyping 
unit and will serve them well on the Major Project and the commercialisation 
of their work on the course as a whole. 
 
Assessment 
 
Transferable skills are assessed across all the assessment requirements of 
the unit. 
 
11. Assessment Criteria 
 
Students will be assessed on: 
 

 Evidence of the ability to analyse and synthesise relevant emerging 
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knowledge and contemporary discourse;  
 Evidence of proactively recognising the need for change and the ability 

to manage change;  
 Ability to develop a convincing argument, supported by appropriate 

examples, analysis and conclusions;  
 The level of engagement and self-direction and the ability to act both 

autonomously and in coordination with others in planning and 
implementing projects at professional levels.  

 
12a. Indicative Delivery Pattern 
 
Week 16-19: 
Lectures and seminars (one day/wk) 
Development of group project 
 
Week 19: 
‘Workshop Week’ for Business and Innovation unit 
Formative Assessment 
Presentation of group project 
 
Academic tutorial 
Introduction to individual projects 
 
Week 20: 
No sessions ‘Residential Workshop Week’ for Concept and Prototyping unit 
 
EASTER BREAK 
 
Weeks 21: 
Lectures and Seminars 
Formative Assessment 
Individual projects 
Development of collaborative projects 
 
Weeks 22-24 
Lectures and Seminars 
Project development 
 
Week 25: 
No sessions:  ‘Residential Workshop Week’ for Concept and Prototyping unit. 
Academic tutorial 2 
 
Week 26-27: 
Project development 
 
Week 28-29 
Summative Assessment 
The Marketing and Publishing Material Project, the written research on the 
Business Analysis and the LearningLog Progress Report are assessed at the 
end of the unit through presentations. Written material is submitted at the end 
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of week 28 and presentations are scheduled at the beginning of week 29. 
 
Week 30: 
Academic tutorial 3 

12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 

(final 
preparation) 

Marketing and Publishing Material 
Project (presentation and written 
materials) 

40% 50% 7 hours 

Business Analysis 40% 50% 7 hours 
LearningLog Progress Report 20% 50% 3.5 hours 

 
 

12c. Breakdown of Notional Learning Hours 
Staff – Student Contact Independent Study Hours 

Classes 
(e.g. lectures, seminars and 
supervised group activity) 

65 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

216 

Individual Tutorials 1.5 Preparation for Assessment 17.5 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 66.5 Total 233.5
 

 
12d. Total notional hours for unit 300 

13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
The following list has been selected with a view to stimulating the student to 
think about their project as a business opportunity. 
 
Gary Hamel, Leading the Revolution (2000) Harvard Business School Press, 
Boston Mass. 
Chapter 1 The end of progress 
Chapter 2 Rising expectations, diminishing returns 
Chapter 3 Business concept innovation 
Chapter 8 Design rules for innovation 
Management guru Gary Hamel provides an energetic, upbeat and easy to 
read description of how the extraordinary pace of change in the world is 
impacting business. He argues that in a non-linear world only non-linear ideas 
will create new wealth and that radical innovation is as vital at business 
concept level as in products and services. (Although one of the examples he 
holds up as radically innovative – Enron – turned out to be a bit too much so..) 
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Henry Chesbrough, Open Business Models: How to thrive in the new 
innovation landscape (2006) Harvard Business School Press, Boston Mass. 
Chapter 1 Why business models need to open up 
A straight talking explanation of how in the 21st century organisations are 
increasingly looking beyond their own boundaries for ideas and intellectual 
property and the new business models that are subsequently emerging.  
 
Anthony Williams & Don Tapscott (2006) Wikinomics, How Mass 
Collaboration Changes Everything, Portfolio, New York 
Don Tapscott is always a thought-proving read for anyone interested in the 
digital world and its impact on our lives and on business. In Wikinomics, he 
looks at how the tools of mass collaboration such as the internet are enabling 
innovation, value creation and new models of enterprise, for example, by 
permitting consumers to participate in production to become what he calls 
‘prosumers’. Plenty of food for thought. 
 
Joseph Pine & James Gilmore (1999) The Experience Economy: Work as 
Theater and Every Business a Stage, Harvard Business School Press, Boston 
Mass. 
An entertaining exploration of how firms are increasingly delivering ‘customer 
experiences’ rather than just products and services as a means by which to 
achieve differentiation. 
 
Peter F Drucker, Innovation & Entrepreneurship (1997) Butterworth 
Heinemann, Boston Mass. 
Preface 
Introduction The entrepreneurial economy 
Section 1 The practice of innovation Chapters 1-11 
Section 2 The practice of entrepreneurship Chapter 15 
A deeply insightful, clear and stimulating distillation of the relationship 
between innovation and entrepreneurship. Drucker provides an invaluable 
analysis of the sources of innovation in Section 1 and in Section 2. In Chapter 
15 he proffers tough, practical advice to those hoping to develop bright ideas 
into new business ventures. All Drucker’s works are management classics 
and well worth reading from beginning to end. 
 
Jane Henry & David Walker (ed) Managing Innovation (1999) Sage 
Publications, London 
Chapter 1 The discipline of innovation - Peter F Drucker 
Chapter 5 Change master skills: What it takes to be creative – Rosabeth 
Moss Kanter 
Chapter 6 Entrepreneurship reconsidered: The team as hero – Robert B 
Reich 
This collection of innovation-related articles from a range of contributors 
provides a useful overview of the theory and practice of innovation from a 
business perspective. 
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1. Unit Title Concept and Prototyping 
2. Unit Code PG04 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Freddie Gaffney/Layton Reid/Michelle 
Douglas/Susan Lee/Dorota Watson/ 
Jared Taylor 

 
 
8. Indicative Content 
 
Hypotheses, concepts or project ideas emerging from the Research Process 
unit provide starting points for this next stage: the conceptualisation and 
development of a proposal or model for the Major Project. 
 
In this unit, students experiment with conceptual and practical prototyping 
processes in order to develop and test models that articulate novel or original 
approaches to projects. The formulation of these models of thinking and 
making is underpinned by in-depth study of strategies for innovation (via both 
professional and academic sources). 
 
The Research Strategy continues to act as the means of mapping out and 
progressing the investigation, integrating theory with practice, through various 
iterations that are documented and reflected on. The unit builds on the 
technological learning developed in the Technology Issues unit in which 
students will have begun to strategise the technological aspects of their 
project and map out their learning need in relation to these. 
 
The outcomes of the investigation are delivered as models or applications 
(using software and/or hardware platforms) conceived, designed, specified 
and constructed by the student through the evaluation of appropriate 
methodologies, processes and technologies. 
 
The assessment of the unit therefore includes the following articulation of the 
Research Strategy: documentation and presentation of a model or application 
(Presentation of Outcomes) and a proposed, scope, structure, outline and 
schedule for the MA project (Research Proposal). 
 
9. Aims of the Unit 
 
In this unit students learn to: 
 

 Review, further develop and refine their Research Strategy; 
 Organise themselves with regard to the managed use of learning 

resources, laboratories and technology centres appropriate to their 
area of enquiry; 
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 Explore the formulation and use of conceptual modelling and modes of 
abstract thinking as tools for experimentation and the articulation of 
concepts and projects; 

 Explore and research strategies for innovation (with regard to blue-sky 
thinking, new market opportunities, new customer/client needs, new 
drivers of change management) through a range of methodologies 
utilising professional and academic sources; 

 Experiment with conceptual or practical modelling/prototyping 
processes and appropriate technologies to develop and test novel or 
original approaches to projects; 

 Plan and manage conceptual development processes (research 
methodologies, experimentation, evaluation, modelling/prototyping and 
testing) towards the realisation of a solution(s); 

 Reflect on their own personal strategies with regard to the processes of 
innovation, invention and application and the context in which these 
processes are situated. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Reflect upon research into emerging, innovative practice and knowledge 
and relate their findings to their practice-based work. 
 
A2. Evaluate and reflect upon theory and practice in a selected area of study 
in order to propose a substantial piece of research at MA level. 
 
Learning and teaching methods 
 
As with the Technology Issues unit, the teaching of this unit is initially 
delivered centrally to all MA students, focusing on generic themes or issues 
that are relevant to all disciplines, with the aim of encouraging a learning 
culture in which exchange, mutual support and experience is shared between 
peers. 
 
Subject specific provision covers areas that are not considered beneficial to 
all MA students, although students crossing disciplinary boundaries or who 
are curious are encouraged to make use of the different offerings according to 
need and availability. 
 
Students will become increasingly self directed in their studies as they 
progress through the unit. However, the unit will also make use of the 
following: 
 

 Lectures – from within the College as well as from the creative 
industries; 
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 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 ‘Master classes’ – involving leading-edge experts; 
 The tutor/student managed use of learning resources, laboratories and 

technology centres; 
 Tutorial assessments – Individual or group as appropriate. 

 
Assessment 
 
These outcomes are assessed through: 
 
Presentation of Outcomes:  documentation and presentation of Project or 
Portfolio of Projects. 
 
Research Proposal: outlining scope, structure, and schedule for the MA 
project. 
 
10b. Skills (Cognitive and Intellectual) 
 
B1. Devise a Research Strategy that enables the concept development 
processes appropriate to the realisation of a creative solution to their lead 
question or area of enquiry. 
 
B2. Systematically evaluate and implement a range of research 
methodologies and integrate those that are appropriate into their practice. 
 
Learning and teaching methods 
 
The primary driver for student learning in relation to these learning outcomes 
will be the student’s independent practice based explorations and evaluations 
as they refine their research strategy and iteratively develop and prototype 
their concept. 
 
Student’s develop a critical understanding of the research methods and 
creative process appropriate to their idea or area of creative experimentation, 
and deepen this through an iterative process of analysis, reflection and 
evaluation during the three 4 to 5 week cycles of learning which characterise 
the unit. 
 
Learning and teaching reinforces the benefits which peer review, multi 
disciplinary perspectives and cross disciplinary collaboration can bring to an 
iterative process in progressing a line of enquiry or area of creative research. 
Therefore group work, peer assisted learning and peer review play an 
important role in the development of these learning outcomes. These are 
supported by the collaborative and social networking possibilities provided by 
the College VLE, wikis and blogging facilities. 
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Assessment 
 
These learning outcomes are assessed through: 
 
Presentation of Outcomes:  documentation and presentation of a Project or 
Portfolio of Projects. 
 
Research Proposal: outlining scope, structure, and schedule for the MA 
project. 
 
10c. Skills (Subject Specific/Professional) 
 
C1. Work with technology experimentally, creatively and collaboratively. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
In addition to the feedback, insights and formative advice provided by unit 
staff, the group working, collaboration and opportunities for virtual and face to 
face peer learning offered by the unit (described in section B above) allow 
students to accelerate their learning and to subject their strategies to the 
critical examination of their peers. 
 
Assessment 
 
These learning outcomes are assessed through: 
 
Presentation of Outcomes:  documentation and presentation of a Project or 
Portfolio of Projects. 
 
Research Proposal: outlining scope, structure, and schedule for the MA 
project. 
 
 

10d. Skills (Transferable) 
 
D1. Demonstrate high-level skills of self-direction, originality and informed 
decision making in tackling and solving problems. 
 
Learning and teaching methods 
 
The delivery and assessment of transferable skills is embedded in the student 
project work. 
 
Students’ ability to critically analyse ideas and findings, and to apply 
conceptual frameworks is deepened through the iterative cycles of learning on 
the unit. 
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Rigorous debate in seminars, group working (both online and face to face) 
and presentations to staff and peers means that students learn how to present 
findings professionally, formulate coherent arguments and integrate the 
insights into the development of their line of enquiry. 
 
Overall, learning and teaching seeks to equip students’ with advanced skills in 
planning their learning and development, a research strategy which will 
underpin their area of exploration and project work in the later units, and a 
clear personal roadmap for their learning on the rest of the course. 
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcome primarily in the practical outcomes of the unit. 
 
These learning outcomes are primarily assessed through: 
 
Presentation of Outcomes:  documentation and presentation of a Project or 
Portfolio of Projects. 
 
Research Proposal: outlining scope, structure, and schedule for the MA 
project. 
 
11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 
 Self-direction, originality and informed decision making  

 
 The technical sophistication and elegance of the prototype  

 
 Systematic application of research methodologies  

 
 The evidence of a research strategy, applied to the development process, 

synthesising theory and practice  
 

 The positioning of the project within the relevant discourses, referencing 
professional and academic sources  
 

 The coherence and rigour of reflections in relation to the research strategy 
 
12a. Indicative Delivery Pattern 
 
Week 16 
Seminar and Academic tutorial 1 
 
Weeks 17-19: 
Seminar and supervised access to resources (one day/wk) 
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Week 20: 
Formative Assessment and Academic tutorial 2 
 
EASTER BREAK 
 
Weeks 21-24: 
Seminar, and supervised access to resources (one day/wk) 
 
Week 25: 
Formative Assessment and Academic tutorial 3 
Week 26-27: 
Seminar and supervised access to resources (one day/wk) 
Lecture and seminar research proposal (half day/wk) 
 
Week 28: 
Seminar and supervised access to resources (one day/wk) 
Verbal presentations of research proposal 
Articulation of the Research Strategy as follows: 

 Presentation of a model or the first iteration of an application; 
 Research findings and documentation of the investigation to date, 

articulated as a journal or other appropriate record which contributes to 
the contextual analysis. 

 
Week 29: 
Seminar and supervised access to resources (one day/wk) 
Seminar research proposal (half day/wk) 
 
Week 30 
Summative Assessment 
Submission of the written assessable elements at the end of week 28 with 
presentations at the beginning of week 29  
 
Week 31: 
Academic tutorial 4 
 
12b. Assessment Component 

Weighting % 
within unit 

Pass Mark Notional Hours 

(final 
preparation) 

Presentation of Outcomes 70% 50% 22 hours 
Research Proposal 30% 50% 10 hours 

 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

36 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

158 

Individual Tutorials 2 Preparation for Assessment 32 
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Supervised Access to 
Resources 

36 Unsupervised Access to 
Resources 

36 

Total 74 Total 226 
 
 
12d. Total notional hours for unit 300 
 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
An indicative list of texts common to the MA courses is shown below: 
 
Chun, Wendy Hui Kyong (2006) Control and Freedom: Power and Paranoia in 
the Age of Fiber Optics, The MIT Press, London. 
Sex and race as the key drivers of the Internet and its evolution. Chun 
supports her argument with wide-ranging research and sharp-edged critical 
reflection. It is advisable to read the entire book including the Introduction: pp 
1-302. Chapter 5: Control and Freedom challenges the reader to 
acknowledge the ongoing interleaving of concepts that may initially appear to 
be bipolar. 
 
Maeda, John (2000) Maeda & Media, Thames and Hudson, London. 
An extraordinary presentation of research: some theoretical, some 
experimental, some practice-based. Highly inspirational and a visual feast. A 
book for selective reading or just scanning, cover to cover: 448 pages. 
 
Negroponte, Nicholas (1995) Being Digital: the Road Map for Survival on the 
Information Superhighway, Hodder & Stoughton, London. 
A ‘guru book’ that can be read in one sitting. It encapsulates a single-minded 
vision empowered by a substantial amount of research. It is advisable to read 
the entire book including Introduction: pp 3-231. Two chapters not to be 
missed are Chapter 10: Looking and Feeling and Chapter 12: Less is More. 
 
Seidensticker, Bob (c.2005) Future Hype: the Myths of Technology Change, 
Berrett-Koehler Publishers, San Francisco. 
Debunks the accepted myths of technological change and the seductiveness 
and speed of processes of innovation. It is advisable to read the entire book 
including Preface: pp ix-271. Chapter 13: Innovation Stimulation offers a 
particularly witty yet cynical view of the opportunities for successful 
innovation. 
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1. Unit Title Major Project 
2. Unit Code PG05 
3. HE Level M 
4. Credit Value of Unit 60 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Project 

7. Unit Tutor Freddie Gaffney/Layton Reid 
 
8. Indicative Content 
 
The end of the Concept and Prototyping unit marked the drawing together of 
the ongoing, integrated strands of the research strategy: research, analysis, 
technology, business model, design, modelling, and prototyping. The result 
was the formulation of a project proposal (i.e. the Research Proposal). 
 
The Major Project represents the culmination of the student’s investigation 
and the final stage of the research strategy. This is a substantial piece of work 
which embodies the integration of theory and practice, is underpinned by 
advanced practice-based methodologies and processes and is informed by 
the student’s ongoing reflective analysis and personal learning. 
 
The final output will be negotiated and agreed with the course director and/or 
the unit leader. There is an expectation that the choice of output mode will 
optimally articulate the project concept. 
 
9. Aims of the Unit  
 
In this unit students learn to: 
 

 Ascertain appropriate modes of testing for particular domains of 
enquiry/experimentation; 

 Explore and use modes of testing in the process of 
reviewing/evaluating research methods, the research strategy, use of 
methodologies, use of models and prototyping, appropriateness of 
technologies; 

 Acquire a strategic overview of their project in order to manage aims, 
time and other resources effectively; 

 Analyse the notion of what is ‘meaningful’ with reference to their 
presentation and communication of the Major Project outcomes; 

 Assert their confidence in the intellectual processes, methodologies 
and strategies that they perceive to be integral to their Major Project 
and communicate them with authority (ownership of the project); 

 Evaluate the forms and formats of project and dissertation/researched 
text realisation appropriate to MA/MSc level, with regard to traceable 
evidencing of sources, intellectual property rights, ethical purpose and 
other issues of ownership and collaboration; 
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 Reflect on the intellectual rigour defined by study at MA/MSc level and 
debate the possibilities of taking forward their research beyond that 
level. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate ingenuity in the application of knowledge and a practical 
understanding of how established techniques of research/enquiry are used to 
underpin their practice-based project. 
 
A2. Test and evaluate critically the role of the strategic integration of theory 
with practice (the research strategy) in the process of realising creative, high 
level solutions. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Major Project:  to be agreed with the course director and/or unit leader as 
part of a learning agreement. 
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10b. Skills (Cognitive and Intellectual) 
 
B1. Evaluate methodologies, develop critiques of them and if appropriate offer 
new hypotheses. 
 
B2. Demonstrate the ability to evaluate critically current research and project 
work in the discipline at MA/MSc level, reflecting an appropriate level of 
conceptual understanding and professional practice. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Major Project:  to be agreed with the course director and/or unit leader as 
part of a learning agreement. 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Present a creative, high level solution in a manner that is meaningful in its 
representation of an experimental, creative or collaborative approach to 
technology and/or innovation. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
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 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Major Project:  to be agreed with the course director and/or unit leader as 
part of a learning agreement. 
 
 

10d. Skills (Transferable) 
 
D1. Document and manage a complex, extended project as well as reflect on 
the critical and creative processes involved, and the professional context. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Major Project:  to be agreed with the course director and/or unit leader as 
part of a learning agreement. 
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11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 

 Ability to contextualise the project in relation to current debate and 
literature from professional and academic sources  
 

 The technical sophistication and elegance of the project or portfolio 
 

 The viability and complexity of the concept  
 

 Ability to test and evaluate critically a range of technologies and 
articulate critiques of them 
 

 Ability to test and evaluate critically a range of methodologies and 
articulate critiques of them 
 

 Ability to critically reflect on the process and to analyse the findings  
 

 The academic rigour applied in the research strategy  
 

 The structure, coherence and thoroughness of the academic argument 
 
12a. Indicative Delivery Pattern 
 
Weeks 31-32: 
Seminar and supervised access to resources (one day/wk) 
 
Week 33: 
Academic tutorial 1 
Final agreement on every student’s assessment model and any negotiated 
outcomes. 
 
Week 34: 
Supervised access to resources (one day/wk) 
 
Weeks 35-36: 
Supervised access to resources (one day/wk) 
Academic tutorial 2 
Formative Assessment 
Articulation of the Major Project as follows: 

 Presentation of project to date. 
Students discuss the progress of their project with tutor(s) and receive 
formative feedback. 
 
Weeks 37-39: 
Supervised free time 
 
Weeks 40-42: 
Supervised access to resources (one day/wk) 
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Week 43: 
Academic tutorial 3 
Review final versions of the project 
 
Week 44 
Finish off project 
 
Week 45: 
Summative Assessment 
Final submission of all appropriate elements of the Major Project, according to 
the assessment model agreed with the MA team 
 
 

12b. Assessment 
Component Weighting % within unit Pass Mark Notional Hours 

(final 
preparation) 

Major Project 100% 50% 60 
 
 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

16 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

437 

Individual Tutorials 3 Preparation for Assessment 60 
Supervised Access to 
Resources 

24 Unsupervised Access to 
Resources 

60 

Total 43 Total 557 
 
 
12d. Total notional hours for unit 600 
 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
An indicative list of texts common to the MA courses is shown below. 
 
Maeda, John (2006) The Laws of Simplicity: Design, Technology, Business, 
Life, MIT Press, London. 
Designed appealingly as a book that may be read in a lunch break, the author 
offers a concise negotiated journey of philosophy to a destination where the 
notion of the meaningful is located in the equation simplicity = sanity. The 
reader achieves the point of excelsior in the chapter called Law 10: The One. 
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Robson, Colin (2002) Real World Research, Blackwell Publishing, Oxford UK. 
Written by a biologist turned social scientist, this book gives an informed view 
of a variety of methods of enquiry and has, in today’s world, an enhanced 
value through its mission to make connections between strategies, 
techniques and critical options in research enquiry across different disciplines 
within social sciences. A book most suited to selective reading (544pp 
approx). Part 4: Dealing with the Data is particularly valuable, including 
chapters on the analysis of quantitative and qualitative data and different 
models for the writing and publication of findings/results. 
 
Smith, Jonathan A., Harre, Rom and Van Langenhove, Luk (eds.) (2005) 
Rethinking Methods in Psychology, Sage Publications, London. 
Including essays by a number of research psychologists, the book challenges 
the tendency in research to focus on so-called scientific experiments. Of 
particular value to creative disciplines is the emphasis on understanding 
strategies and techniques (such as role playing) situated in research 
expressed through dynamic interactive process. See Part 3: Research as 
Dynamic Interaction. 
 
Stokes, Simon (2005) Digital Copyright: Law and Practice, Hart Publishing, 
London. Second edition. 
A handbook crucial for any creative who holds to notions of IPR ownership in 
the digital domain. A straightforward exposition written from an expert legal 
point of view that clarifies substance, current interpretations and continuing 
ambiguities. The must-read chapter is Chapter 8: Protecting and Managing 
Your Digital Copyright Assets. 
 
Thackara, John (2006) In the Bubble: Designing in a Complex World, MIT 
Press, London. 
Although appearing to be stating the obvious, it in fact goes beyond through 
the emphasis it gives to the personal responsibility and ethics of the designer 
without denying the importance of social and technical innovation. Chapter 
10: Flow is essential reading. 
 
Thacker, Eugene (2006) The Global Genome: Biotechnology, Politics and 
Culture, MIT Press, London. 
A challenging but important read that offers reflections on the world of 
biotechnology that go well beyond the obvious, including identity and security. 
(321pp) Not for selective reading – Chapter One: The Global Genome must 
be read in order to navigate the rest of the book. 
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1. Unit Title Building a Sustainable Business 
2. Unit Code PG06 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Susan Lee 
 
 
8. Indicative Content 
 
This unit focuses on issues central to fostering a sustainable enterprise. 
 
A frequent pitfall for start-ups is to be so busy meeting market demand for the 
initial product/service that they fail to have the next wave in the pipeline by the 
time the market for the initial offering begins to wane. Another common 
problem is lack of adequate, timely working capital for expansion. Indeed, a 
high proportion of business start ups fail at the 3-5 year stage due to these 
two factors. A key objective of any new business is therefore not only to 
maximise the initial product/service offering, but also to ensure that the 
challenges of ongoing operational business management have been 
considered. Even if a business is running successfully and has is a full 
portfolio of viable fresh product/service ideas, growth is likely to require 
additional talents and skills, different approaches to general management, 
higher levels of working capital, keener competitive strategies, more complex 
structures and more mindful approaches to brand management. 
 
It is therefore essential that at the outset entrepreneurs are aware of the 
potential pitfalls and have considered approaches to managing growth, 
sustaining competitive advantage and meeting the challenges inherent in day 
to day management. 
 
Issues such as people management, customer retention, anticipating and 
dealing with change in the market or competitive environment, managing 
relationships with suppliers and partners, decision making and money 
management all add up to a complex environment. If unrecognised and 
unrehearsed, the risk of failure of the enterprise rises. 
 
This unit addresses the broad range of issues inherent in building a 
sustainable business. Through case studies and workshops, students have 
the opportunity to consider the longer term trajectory of a business proposition 
and interrogate their own business plans in relation to development of a 
growth strategy. 
 
9. Aims of the Unit 
 
The aim of the unit is to: 
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 Provide students with the opportunity to think and explore beyond 
business start-up to issues pertaining to sustainable business growth; 

 Enable students to develop a viable, conceptual growth strategy for a 
business; 

 Equip students with the knowledge and skills for critical evaluation of 
financing options for growing a business; 

 Provide the opportunity to explore and experiment with the innovative 
management approaches required for sustainable business growth. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate knowledge and critical understanding of business strategy 
concepts and their application in the development of a sustainable business. 
 
A2. Demonstrate knowledge and critical understanding of the issues 
confronted by a new business that may compromise its sustainability. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available. 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
 
The Unit Project: Written analysis of a small growth oriented organisation 
(3000-4000 words). The Project will commence with a circa 5 day placement 
in a small growth oriented enterprise. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit. 
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10b. Skills (Cognitive and Intellectual) 
 
B1. Demonstrate knowledge and critical understanding of the management 
issues inherent in sustainable business growth. 
 
B2. Demonstrate the ability to make commercially appropriate decisions in 
relation to case studies and the individual project. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available: 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Unit Project: Written analysis of a small growth oriented organisation 
(3000-4000 words). The Project will commence with a circa 5 day placement 
in a small growth oriented enterprise. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit. 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Demonstrate the ability to research, analyse and evaluate business 
concepts and to use the results creatively to inform sound business decision 
making. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
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 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available: 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Unit Project: Written analysis of a small growth oriented organisation 
(3000-4000 words). The Project will commence with a circa 5 day placement 
in a small growth oriented enterprise. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit. 
 
10d. Skills (Transferable) 
 
D1. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of 
media. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available: 
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcomes primarily in the practical outcomes of the unit. 
 
These learning outcomes are primarily assessed through: 
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The Unit Project: Written analysis of a small growth oriented organisation 
(3000-4000 words). The Project will commence with a circa 5 day placement 
in a small growth oriented enterprise. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit. 
 
11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 

 Evidence of the ability to analyse and synthesise relevant emerging 
knowledge and contemporary discourse and to make business 
decisions accordingly; 

 Ability to develop a convincing argument, supported by appropriate 
analysis, examples and conclusions; 

 The level of engagement and self-direction and the ability to act both 
autonomously and in coordination with others in planning and 
implementing projects at professional levels. 

 
12a. Indicative Delivery Pattern 
 
Weeks 1-2 (INDUCTION): 
Lecture and seminar (one day/wk) 
Running an enterprise: Keeping customers happy, products fresh and staff 
focused 
 
Weeks 3-4: 
Self directed study 
 
Week 5: 
Academic tutorial 1 (day 5) 
Review of progress to tutors and postgraduate peer group. 
Academic tutorial 1 
 
Weeks 6-7 
Lecture and seminar (one day/wk) 
Financing growth 
 
Weeks 8-9: 
Self directed study 
 
Week 10: 
Formative Assessment (day 5) 
Formative assessment in the form of a presentation on the progress of the 
project. 
Academic tutorial 2 
 
Week 11: 
Lecture and seminar (one day/wk) 
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Brand as a strategic management tool 
 
XMAS BREAK 
 
Weeks 12-13:  
Self directed study 
 
Week 14 
Summative Assessment 
Final written submission is submitted at the end of week 13 and presentations 
are arranged for the beginning of week 14. 
 
Week 15: 
Academic tutorial 3 (feedback from unit and Summative Assessment) 
 

 

12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Unit Project 80% 50% 17.5 
Presentation 20% 50% 4.5 

12c. Breakdown of Notional Learning Hours 
Staff – Student Contact Independent Study Hours 

Classes 
(e.g. lectures, seminars and 
supervised group activity) 

68 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

208.5

Individual Tutorials 1.5 Preparation for Assessment 22 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 69.5 Total 230.5
 
12d. Total notional hours for unit 300 
 
 
13. Reading and Resources 
 
Reading lists and guidance on resources are issued to students with the 
project brief during each unit. 
 
This list deliberately avoids being comprehensive with respect to discipline 
specialism. Rather it points the student towards inspiring books that look 
ahead into the 21st century. 
 
Henry Chesbrough, (2006), Open Business Models, Harvard Business School 
Press. 
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Clayton M Christensen, (2003), The Innovator’s Solution, Harvard Business 
School Press. 
 
Stuart Slatter & David Lovett, (1999), Corporate Turnaround, Penguin 
Business. 
 
Duncan Bannantyne (2007 edition), Anyone Can Do It: My Story, Orion. 
 
Michael Porter, The Five Competitive Forces that Shape Strategy, Harvard 
Business Review article. 
 
Larry Weber, Marketing to the Social Web (2007 edition), John Wiley & Sons. 
 
Gary Hamel, (2007), The Future of Management, Harvard Business School 
Press. 
 
www.growingbusiness.co.uk 
 
www.telegraphbusinessclub.co.uk 
 
www.businessskills.gov.uk 
 
www.fastcompany.com 
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1. Unit Title Case Study 
2. Unit Code PG07 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Layton Reid 
 
 
8. Indicative Content 
 
The study of realised projects, exemplars and case studies increase the range 
and repertoire of knowledge available to the practitioner in design, 
architecture, media and other creative areas.  
 
It allows practitioners to keep abreast of precedents, innovations and new 
developments in their area of practice. Understanding the challenges faced by 
others, how these have been resolved and how these might be applied in your 
own work in the future is an essential part of the continuous professional 
development of the creative practitioner.  
 
In this unit, students engage with an in-depth review or critique of a particular 
project from its inception through to its completion and make an assessment 
of the efficacy and the appropriateness of its realisation relative to the original 
intent. This takes the form of a forensic case study using multiple research 
methods, which may include the physical examination of the project, review of 
data, concept and legal documents from the development, and feedback from 
stakeholder, users or participants. Factors that will be considered will include 
the nature of the client brief, and how it changed and developed. Students will 
look at the impact of planning and building control issues. The nature of 
processes and techniques in procurement will be examined together with the 
impact of structure change in relation to cost analysis and value engineering. 
The case study will explore the inter relationship between detail development, 
construction design management and statutory regulations. The case study 
will consider the contractual models and forms which underpinned the 
realisation of the project. 
 
Students will examine the social, political, economic, environmental and 
legislative contexts which have impacted on the project. They will critically 
evaluate the role of technology and technological developments in the 
construction process (i.e. the integration of materials, systems, and services). 
They will look at how the design process and project management impacted 
on the final outcome. They will consider the subject of the case study in 
relation to existing typologies. Students will appraise the success of the 
completed projects in relation to original intent, fitness for purpose and client 
satisfaction as well as wider contexts such environmental sustainability and 
public perception. 
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The unit develops students ability to critically analyse, evaluate and assess a 
built product or environment, and to reflect on its pertinence to their own 
design philosophy or design activity. The unit gives students a deep 
immersion in the complex detailed mechanics and contexts of a real project in 
the real world and to integrate this learning in a more strategic and analytical 
view of the development of their own practice and design project.  
 
 
9. Aims of the Unit 
 
The aim of the unit is to: 
 

 Immerse students in the research methods applicable to the analysis 
and evaluation of an existing built product or environment; 

 Give students a detailed knowledge and real world understanding of 
the factors and frameworks that impact on the design and construction 
process from commission to completion in a large scale complex 
contemporary project; 

 Develop students ability to apply learning from historical and 
contemporary models and typologies to the development of their own 
practice. 

 
 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate a critical understanding of precedent as vehicle for the 
understanding and knowledge of built form propositions. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment  
 Tutorials – individual and group as appropriate. 

 
During these cycles, students are expected to engage in considerable 
independent and collaborative learning and this is structured and supported 
through a requirement to: 
 
Assessment 
 
This learning outcome is primarily assessed through: 
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The Case Study Presentation: of 4500-5500 words and a demonstration 
through documentation and an annotated visual portfolio describing the key 
elements of the Case study project. 
 
 
10b. Skills (Cognitive and Intellectual) 
 
B1. Critically analyse, evaluate, and assess a built product or environment 
and reflect on its pertinence to their own design philosophy or design activity. 
 
Learning and teaching methods 
 
On entry students are normally expected to relate their case study to an 
element within their Integrated Design Project, investigative question or area 
of creative exploration. 
 
These are supported by the collaborative and social networking possibilities 
provided by the College VLE, wikis and blogging facilities. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Case Study Presentation: of 4500-5500 words and a demonstration 
through documentation and an annotated visual portfolio describing the key 
elements of the Case study project. 
 
 
10c. Skills (Subject Specific/Professional) 
 
C1. Conduct a forensic case study of an existing project using multiple 
research methods and be able to evaluate their findings. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
Student’s research skills will be honed through their work on the development 
of a research strategy, which will underpin their project work in ensuing units. 
 
Students develop a critical understanding of the research methods 
appropriate to their case study. 
 
In addition to the feedback, insights and formative advice provided by unit 
staff, the group working, collaboration and opportunities for virtual and face to 
face peer learning offered by the unit (described in section B above) allow 
students to accelerate their learning and to subject their strategies to the 
critical examination of their peers. 
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Assessment 
 
These learning outcomes are primarily assessed through: 
 
The Case Study Presentation: of 4500-5500 words and a demonstration 
through documentation and an annotated visual portfolio describing the key 
elements of the Case study project. 
 
 
10d. Skills (Transferable) 
 
D1. Think creatively: analyse research findings, develop conceptual models 
that lead to insights, formulate a coherent argument and draw conclusions 
that enable further enquiry. 
 
Learning and teaching methods 
 
The delivery and assessment of transferable skills is embedded in the student 
project work. 
 
Students’ ability to critically analyse ideas and findings, and to apply 
conceptual frameworks is deepened through the iterative cycles of learning on 
the unit. 
 
Overall, learning and teaching seeks to equip students with advanced skills in 
planning their learning and development, a research strategy which will 
underpin their area of exploration and project work. 
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcome primarily in the practical outcomes of the unit. 
 
These learning outcomes are primarily assessed through: 
 
The Case Study Presentation: of 4500-5500 words and a demonstration 
through documentation and an annotated visual portfolio describing the key 
elements of the Case study project. 
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11. Assessment Criteria 
 
Students will be assessed for: 
 
The Rationale for the selection of the Case Study 

 Understand what is meant by a Case Study and its value in focussing 
research and analysis; with regard to the Integrated Design Project; 

 Identify, formulate and develop a mode of enquiry, which realises 
evidence to facilitate the development of the Integrated Design Project. 

 
Identifying and demonstrating and its presentation in an annotated Portfolio  

 Understand what is meant by a research; 
 Identify, design and implement a case study; 
 Demonstrate an understanding of the concept of investigation and 

applied research; 
 Articulate and evidence the strategy for the case study to members of 

their academic community. 
 
Evolving the Case Study 
Exploration of the knowledge base 

 Demonstrate a critical understanding of significant texts and current 
theoretical and contextual debates at the forefront of their practice-
based discipline; 

 Articulate an informed view of significant texts and debates and their 
value to the Case Study. 

Identification of established research methodologies (Literature Review, site 
visits/investigations, archival research) 

 Demonstrate an understanding of research methods (primary and 
secondary) and their appropriateness to the case study and evidence, 
analysis, documentation and critical purpose; 

 Identify and understand design process as they relate to a range of 
established practices and research methodologies and understand 
their application to built form contexts. 

 
Evaluation of the Case Study 

 Review critically and refine a lead question or area of enquiry; 
 Review the Case Study; 
 Present evidence of thinking creatively: analyse research material and 

draw conclusions, develop models and concepts that lead to insights; 
 Show development of frameworks that lead to a coherent argument; 
 Communicate effectively the outcomes of the study; maintaining an 

appropriate distance from the subject of the research; 
 Provide appropriate, accurate and traceable evidence of sources, 

methods etc. 
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12a. Indicative Delivery Pattern 
 
Week 1 (Introduction to case studies in design and built environment): 
Lecture and seminar  
Introduction to the case study process and literature reviews  
 
Week 2 
Research methodology 
 
Week 5 
Academic tutorial 1 
 
XMAS BREAK 
 
Week 6  
Data collection and data analysis 
 
Week 10 
Formative Assessment 
Presentation of Case Study development, including, to tutors and 
postgraduate peer group 
Academic tutorial 2. 
 
Week 13 
Summative Assessment 
Submission of written elements of the submission at the end of week 
 
Week 15 
Academic tutorial 3 (feedback from unit and Summative Assessment) 
 
 

 

12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Case Study Presentation 
(including Literature Review) 

50% 50% 11 

Portfolio/annotated documentation 50% 50% 11 

 

12c. Breakdown of Notional Learning Hours 
Staff – Student Contact Independent Study Hours 

Classes 
(e.g. lectures, seminars and 
supervised group activity) 

68 Independent Study 
(e.g. project development, 
reading, research 

208.5

Individual Tutorials 1.5 Preparation for Assessment 22 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 69.5 Total 230.5
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12d. Total notional hours for unit 300 

13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
Rather than present an extensive list of books on the subject of research 
methodology, examples of which are available on the relevant project brief 
book lists and in the College library, the course team has elected to select 
chapters and articles which, on the basis of experience, it feels are particularly 
inspiring or enabling for a student starting this area of study 
 
A detailed bibliography will be developed by the student with regard to their 
individual case study and its specific attendant issues 
 
Unwin. S (2003), Analysing Architecture, Routledge. 
 
Blundell Jones, P & Canniffe, E (2007), Modern Architecture through case 
studies 1945 to 1990: Divergence within the post-war consensus, 
Architectural Press. 
 
Diller, E & Scofidio, R (2002), Blur: The making of Nothing, Harry N. Abrams 
Inc. 
 
Ferre. A, Sakamoto. T, Kubo. M & FOA (2002), The Yokohama Project, Actar. 
 
Ito, Toya, (2003), Sendai Mediatheque, Published by Actar. 
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1. Unit Title Business Leadership for the 21st Century 
2. Unit Code PG08 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Susan Lee 
 
 
8. Indicative Content 
 
This unit focuses on developing an understanding of established and 
emergent business leadership models. The 21st century business world 
promises to be increasingly volatile and turbulent. Already traditional models 
of business leadership are being challenged as firms struggle to be 
sustainable. There is now an opportunity to explore new approaches to 
business leadership, which have the potential more effectively to foster and 
harness organisational creativity at individual, team and firm level, thereby 
enabling adaptability and capacity for renewal in the face of a rapidly and 
perpetually changing business context. The unit is intended to complement 
‘Building a sustainable business’, a unit that stresses the importance of 
entrepreneurialism and strategy development beyond business start up and 
the first product/service offering. In particular the ‘Business Leadership’ unit 
explores the notion that the tacit knowledge, skill and approaches to problem 
solving acquired in creative disciplines are, in today’s increasingly 
unpredictable global business environment, becoming crucial to business 
prosperity. 
 
The global financial crisis that emerged in Autumn 2008 has starkly 
highlighted how we live in an era of complex, rapid, unpredictable and 
discontinuous change and has brought into question the modus operandi of 
the corporate leaders of the early 21st century. This context suggests a timely 
opportunity to explore new approaches to organisation and leadership. If firms 
are to survive and be sustainable in a complex and challenging future, they 
will need to engage their workforce and stakeholders more fully, enable them 
to achieve and contribute to their potential and release their inherent 
creativity.   
 
The economic prosperity of an organisation will increasingly be dependent on 
a corresponding nurturing of the “prosperity of the soul” of the individuals 
encompassed by the organisation: i.e. respect, moral responsibility, alignment 
of values, a sense of the common good, authenticity, recognition and 
appreciation of otherness. Old hierarchical models of organisation and 
autocratic leadership styles do not typically encourage human beings to 
engage or fully prosper. They are unlikely to produce the mutually respectful, 
enlightened and supportive organisational climate necessary for the kind of 
collaborative, creative endeavour required to solve complex problems and 
prevail in turbulent times. 
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There are, however, some models illustrating a different approach to 
organisation, models that bring humanity to the world of work and which 
provide a much more fertile basis on which to nurture intelligent, creative 
solutions to complex problems, thereby securing a more sustainable future for 
the organisation. The management approaches embraced by these 
companies often reflect the kind of attributes, tacit knowledge and skill which 
are typically fostered in an arts-based education and in particular the studio 
based experience of design: i.e. imagination, appreciative enquiry, curiosity, 
insight and sensing, tolerance of ambiguity, open communication, problem 
solving, multiple idea and solution generation. Yet so often graduates in 
creative disciplines are unaware that they possess these tacit skills and, even 
if they can see and sense a better way of doing things, they struggle to 
articulate their own value and be heard. Indeed, their voice is rarely heard in 
mainstream organisations.  
 
This unit will explore new and emergent approaches to leadership and 
management in organisations and will aim to make explicit the attributes, tacit 
knowledge and skills of graduates, enabling them to become more articulate 
and influential leaders in whatever their chosen field or organisation. 
 
 
9. Aims of the Unit 
 
The aim of the unit is to: 
 

 Offer students a broader palette for thinking about the leadership and 
management approaches likely to ensure a thriving and sustainable 
business; 

 Explore new and emergent approaches to business leadership, with 
particular emphasis on non-traditional attributes, tacit knowledge and 
skills often more closely associated with creative disciplines; 

 Consider models of leadership which encourage prosperity not just in 
economic terms, but also in terms of the human spirit. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate knowledge and critical understanding of new approaches to 
business management and leadership which draw on the tacit knowledge, 
skill and attributes acquired in creative disciplines.  
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
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to encourage peer cohesion and review; 
 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available. 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
 
The Business Values Project: a negotiated project focused on development of 
a conceptual values-based leadership/management model for an 
organisation, highlighting the implications for performance. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit. 
 
 

10b. Skills (Cognitive and Intellectual) 
 
B1. Demonstrate the ability to formulate an approach to business leadership 
that is informed by understanding of the attributes, tacit knowledge and skills 
acquired in creative disciplines. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available. 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
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The Business Values Project: a negotiated project focused on development of 
a conceptual values-based leadership/management model for an 
organisation, highlighting the implications for performance. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Demonstrate the capacity to reflect on the potentials, strengths and 
enabling qualities of the design and media creative processes and to use this 
as a means of furthering understanding of personal leadership style. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available: 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
 
The Business Values Project: a negotiated project focused on development of 
a conceptual values-based leadership/management model for an 
organisation, highlighting the implications for performance. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit 
 
 

10d. Skills (Transferable) 
 
D1. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience utilising a range of 
media. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
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and representatives from the creative industries; 
 Seminars – as a context for group discussions (of ideas and research); 

to encourage peer cohesion and review; 
 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first three learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available. 
 
Assessment 
 
These learning outcomes are assessed on the basis of two submissions: 
 
The Business Values Project: a negotiated project focused on development of 
a conceptual values-based leadership/management model for an 
organisation, highlighting the implications for performance. 
 
Presentation: Executive summary presentation of progress on the Unit 
Project. The Presentation will be assessed in Week 10 of the unit 
 
11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 

 Evidence of the ability to analyse and synthesise relevant emerging 
knowledge about business management and leadership styles, 
including approaches that draw on the tacit knowledge, skill and 
attributes acquired in creative disciplines; 

 Evidence of proactively developing a personal approach to business 
leadership and management that explicitly embodies creative 
approaches; 

 Ability to analyse and synthesise case study material; 
 The level of engagement and self-direction and the ability to act both 

autonomously and in coordination with others in planning and 
implementing projects at professional levels. 

 
 
12a. Indicative Delivery Pattern 
 
Weeks 1-2 (INDUCTION): 
Lecture and seminar (one day/wk) 
Challenges for 21st century business leaders. 
Why should we be led by you? - Leadership styles 
 
Weeks 3-4: 
Lecture and seminar (one day/wk) 
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Self-directed study. 
 
Week 5: 
Academic tutorial 1 (day 5) 
Review of progress to tutors and postgraduate peer group. 
 
Weeks 6-7 
Lecture and seminar (one day/wk) 
Tacit knowledge and skill in creative disciplines. 
“Prosperity of the soul” 
 
Weeks 8-9: 
Self-directed study 
 
Week 10: 
Formative Assessment (day 5) 
Presentation on the progress of the negotiated project. 
Academic tutorial 2 
 
Week 11: 
Lecture and seminar (one day/wk) 
New approaches to business leadership 
 
EASTER BREAK 
 
Weeks 12-13:  
Self-directed study 
 
Week 14 
Summative Assessment 
Written project work to be submitted at the end of week 13 and presentations 
are arranged for the beginning of week 14. 
 
Week 15: 
Academic tutorial 3 (feedback from unit and Summative Assessment) 
 
 
12b. Assessment Component 

Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Business Values Project 80% 50% 17.5 
Presentation 20% 50% 4.5 
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12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

68 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

208.5

Individual Tutorials 1.5 Preparation for Assessment 22 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 69.5 Total 230.5
 
 
12d. Total notional hours for unit 300 
 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
This list deliberately avoids being comprehensive with respect to discipline 
specialism. Rather it points the student towards inspiring books that look 
ahead into the 21st century. 
 
Jane Henry, (2001), Creativity and Perception in Management, The Open 
University/Sage Publications. 
 
Mihalyi Csikszentmihalyi, (1996), Creativity, Harper Collins. 
 
Mihalyi Csikszentmihalyi, (2002), Flow, Random House. 
 
Ricardo Semler (2004), The Seven Day Weekend – A Better Way to Work in 
the 21st Century, Century. 
 
Charles Handy, (2004 edition), Understanding Organizations, Penguin. 
 
Charles Handy, (2002 edition), The Age of Unreason, Random House. 
 
Gary Hamel, (2007) The Future of Management, Harvard Business School 
Press. 
 
Peter F Drucker, (2007 edition), Management Challenges of the 21st Century, 
Butterworth-Heinemann. 
 
Howard Gardner (2007), Five Minds for the Future, Harvard Business School 
Press. 
 
Tom Kelley, (2001), The Art of Innovation, Bantam Doubleday Dell. 
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1. Unit Title Dissertation 
2. Unit Code PG09 
3. HE Level M 
4. Credit Value of Unit 30 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Taught 

7. Unit Tutor Liz McQuiston 
 
 
8. Indicative Content 
 
In this unit, students will engage in an in-depth sustained independent study, 
which aims to develop in the student an advanced critical understanding of 
contemporary and emerging debates relating to the chosen Integrated Design 
Project. Students are encouraged to use this study to relate their own practice 
to contemporary debates within the profession, design and media theory and 
wider debates e.g. about the nature of innovation, the characteristics of 
entrepreneurs and the future of design and media in a fast-changing 
economy. The unit enables students to explore and develop a deep 
understanding of philosophical approaches and theories relative to their area 
of work, such as to situate their work and allow them reflect on their duties 
and responsibilities. Students will choose a topic in agreement with their tutor 
and engage in independent research including the use of primary sources and 
secondary sources. The outcome of the unit will be a coherent and scholarly 
textual and/or visual ordering of their research findings demonstrating some 
originality of thought in a format agreed with the unit leader. Students should 
be aware that some professional bodies require a specific format, normally in 
the form of a dissertation (between 9000-11000 words). 
The student will select a theme relevant to their Integrated Design Project and 
will address in their submission, historical, conceptual, philosophical, 
theoretical, contextual or contemporary themes as appropriate to an 
engagement with diverse forms of critical practice and as they relate to their 
assessment submission. 
 
The unit develops the student’s knowledge and understanding of the precepts 
which underpin creative design and media projects and which constitute 
critical theory in design and media; the unit also provides the framework for an 
extended study of past, present or future propositions and enables students to 
demonstrate in their assessment submission a coherent and authoritative 
position on the contexts and imperatives which impact on their topic’s 
realisation, significance and efficacy. 
 
 
9. Aims of the Unit 
 
The aim of the unit is to enable the student to: 
 

 Define, develop and review a critical position on a topic related to the 
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major project; 
 Locate their work within a knowledge base of significant texts and 

current theoretical, contextual and ethical debates at the forefront of 
their practice-based discipline; 

 Analyse, evaluate, structure and reflect critically on research findings; 
 Develop frameworks that enable the formulation of a coherent 

argument; 
 Gain skills of textual delivery appropriate to a professional context; 
 Communicate effectively the outcomes and demonstrate the conclusive 

argument or proposition; 
 Develop advanced tools for self-management of an extended textual 

body of work, appropriately supported by relevant material. 
 
 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate a critical understanding of theory relevant to the selected 
topic as vehicle for the understanding and knowledge of the arguments and 
propositions utilised within the study, making reference to significant texts and 
theoretical and contextual interpretations, and evaluate their relevance for 
his/her own research. 
 
Learning and teaching methods 
 

 Lectures – delivered by expert course staff, invited external speakers 
and representatives from the creative industries; 

 Seminars – as a context for group discussions (of ideas and research); 
to encourage peer cohesion and review; 

 ‘Master classes’ – involving leading-edge experts; 
 Formative Assessment; 
 Tutorials – individual and group as appropriate; 
 Self-directed learning. 

 
Students receive lectures, seminars and “master classes” at the beginning of 
the first two learning cycles. Thereafter they engage in self-directed learning, 
receiving two tutorials in the fifth and tenth weeks of the unit. Online support is 
also available: 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
A coherent and scholarly textual and/or visual ordering of their research 
findings. 
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10b. Skills (Cognitive and Intellectual) 
 
B1. Instigate, formulate and develop in a formal context a critical position and 
a related set of arguments with supporting evidence and justification as would 
be required in a professional context. 
 
B2. Evidence a critical understanding (through reflection, analysis and 
documentation) of the learning process involved in an area of research. 
 
Learning and teaching methods 
 
These are supported by the collaborative and social networking possibilities 
provided by the College VLE, wikis and blogging facilities. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
A coherent and scholarly textual and/or visual ordering of their research 
findings.  
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Identify, present and demonstrate through a comprehensive and critical 
investigation a thorough command of the topic and its related context. 
 
C2. To present a clear and cogent argument making use of, and critical 
understanding of, established and emergent research methods and 
methodologies and be able to evaluate their effectiveness in the study. 
 
Learning and teaching methods 
 
As is appropriate for creative practice based disciplines, the primary driver for 
the development of students’ subject specific and professional skills will be 
their engagement in independent and collaborative project work. 
 
Student’s research skills will be honed through their work on the development 
of a research strategy. 
 
Students develop a critical understanding of the research methods 
appropriate to their study. 
 
Assessment 
 
These learning outcomes are primarily assessed through: 
 
A coherent and scholarly textual and/or visual ordering of their research 
findings. 
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10d. Skills (Transferable) 
 
D1. Think creatively: analyse research findings, develop conceptual models 
that lead to insights, formulate a coherent argument and draw appropriate and 
defined conclusions. 
 
Learning and teaching methods 
 
The delivery and assessment of transferable skills is embedded in the student 
project work. 
 
Students’ ability to critically analyse ideas and findings, and to apply 
conceptual frameworks is deepened through the iterative cycles of learning on 
the unit. 
 
Overall, learning and teaching seeks to equip students’ with advanced skills in 
planning their learning and development, a research strategy which will 
underpin their area of exploration and project work,  
 
Assessment 
 
Assessment of students’ transferable skills is integrated with the assessment 
of their learning outcome primarily in the practical outcomes of the unit. 
 
These learning outcomes are primarily assessed through: 
 
A coherent and scholarly textual and/or visual ordering of their research 
findings. 
 
11. Assessment Criteria 
 
Students will be assessed for: 
 
The Rationale for the selection of the Enquiry 

 Understand and identify an appropriate lead question or area of 
enquiry and its value in focussing research and analysis with regard to 
established and relevant knowledge. 

 
Demonstration of Research  
Understand what is meant by a research strategy: 

 Identify, design and implement a research strategy; 
 Demonstrate an understanding of the concept of analytical reasoning 

and applied research in the manner of acquisition, collation and 
presentation of information relating to the lead question or area of 
enquiry. 

 
Evolving the area of enquiry 
Exploration of the knowledge base 

 Demonstrate a critical understanding of significant texts and current 
theoretical and contextual debates relating to the topic of the enquiry; 
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 Articulate an informed view of significant texts and debates and their 
value to the research strategy underpinning the enquiry. 

 
Identification of established research methodologies (Literature Review, site 
visits/investigations, archival research) 

 Demonstrate an understanding of research methods (primary and 
secondary) and their appropriateness to the enquiry through the 
articulation of evidence, analysis, documentation and critical purpose. 

 
Evaluation of the research 

 Define, develop and review a critical position on a topic related to the 
student’s Integrated Design Project; 

 Provide appropriate, accurate and traceable evidence of sources, 
methods etc; 

 Define significant and appropriate conclusions. 
 
12a. Indicative Delivery Pattern 
 
Week 1 (Introduction): 
Lecture and seminar  
Introduction to the unit process and literature reviews  
 
Week 2 
Research methodology and critical theory issues 
 
Week 5 
Academic tutorial 1 
 
XMAS BREAK 
 
Week 6  
Data collection and data analysis 
 
Week 10 
Formative Assessment 
Presentation of project development, including, to tutors and postgraduate 
peer group 
Academic tutorial 2. 
 
Week 13 
Summative Assessment 
Submission of written elements of the submission at the end of week 
 
Week 15 
Academic tutorial 3 (feedback from unit and Summative Assessment) 
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12b. Assessment Component 

Weighting % 
within unit 

Pass Mark Notional Hours 
(final 
preparation) 

Coherent and scholarly textual 
and/or visual ordering of their 
research findings 

100% 50% 22 

 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

9 Independent Study 
(e.g. project development, 
reading, research 

267.5

Individual Tutorials 1.5 Preparation for Assessment 22 
Supervised Access to 
Resources 

0 Unsupervised Access to 
Resources 

0 

Total 10.5 Total 289.5
 

 
12d. Total notional hours for unit 300 

 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
Rather than present an extensive list of books on the subject of research 
methodology, examples of which are available on the relevant project brief 
book lists and in the College library, the course team has elected to select 
chapters and articles which, on the basis of experience, it feels are particularly 
inspiring or enabling for a student starting this area of study 
 
A detailed bibliography will be developed by the student with regard to their 
individual research and its specific attendant issues 
 
Gray, C. & J. Malins (2004) Visualising Research:  A Guide to the Research 
Process in Art and Design (Aldershot: Ashgate) 
 
Jayaratna, N. (1994) Understanding and Evaluating Methodologies (London:  
McGraw Hill) 
 
Bertrand, I. & P. Hughes (2004) Media Research Methods:  Audiences, 
Institutions, Texts (London:  Palgrave Macmillan) 
 
Hart, I. (1998) Doing a literature review:  releasing the social science research 
imagination (London:  Sage) 
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1. Unit Title Integrated Design Project 
2. Unit Code PG10 
3. HE Level M 
4. Credit Value of Unit 120 
5. Location of Delivery Ravensbourne College 
6. Unit Type (e.g. project, 

placement, taught) 
Project 

7. Unit Tutor Martin Schmitz 
 
 
8. Indicative Content 
 
The Integrated Design Project unit is a unique opportunity for a student to 
develop a major creative project over an extended time frame and in a depth 
and breath not normally associated with conventional postgraduate awards.  
 
The unit builds on the student’s investigation and research strategy in the 
Major Project unit, while enabling students to integrate additional learning 
from the other units from Part 4 of the M Innov/MFA programme, and to fuse 
learning from these in the development and implementation of their creative 
work and in doing so generate new knowledge, practices or learning. 
 
The extended timeframe allows students more creative space to fully realise 
their personal vision, enables them to give more attention to the technical or 
conceptual development of their project, and properly come to grips with its 
commercial or intellectual potential.  
 
In keeping with the multi disciplinary boundary crossing and collaborative 
ethos of the programme as a whole, students will be encouraged and 
supported in identifying and seeking out partnerships externally and internally, 
which can assist the realisation of their project and maximise its potential. 
 
The outcome of Integrated Design Project will be a substantial body of work 
which embodies the synthesis of theory and practice, is underpinned by 
advanced practice-based methodologies and processes, and is informed by 
the student’s ongoing LearningLog, a personal record of reflective analysis 
and personal learning. 
 
The final output and its format will be negotiated and agreed with the course 
director and/or the unit leader. There is an expectation that the choice of 
output mode will optimally articulate the project concept and will normally 
include a portfolio of professional outputs appropriate to the discipline 
pathway and the particular focus of the project. This might include a realised 
artefact(s), prototype(s) or designs with supporting visual or written work (e.g. 
plans, proposals, development work, commercial documentation or articles, 
publications exhibitions associated with the dissemination of the findings from 
the enquiry and experimentation). 
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9. Aims of the Unit  
 
In this unit students learn to: 
 

 Ascertain appropriate modes of testing for particular domains of 
enquiry/experimentation; 

 Explore and use modes of testing in the process of 
reviewing/evaluating research methods, the research strategy, use of 
methodologies, use of models and prototyping, appropriateness of 
technologies; 

 Acquire a strategic overview of their project in order to manage aims, 
time and other resources effectively; 

 Analyse the notion of what is ‘meaningful’ with reference to their 
presentation and communication of the Integrated Design Project 
outcomes; 

 Assert their confidence in the intellectual processes, methodologies 
and strategies that they perceive to be integral to their Integrated 
Design Project and communicate them with authority (ownership of the 
project); 

 Evaluate the forms and formats of project realisation appropriate to 
MFA/M Innov, with regard to traceable evidencing of sources, 
intellectual property rights, ethical purpose and other issues of 
ownership and collaboration; 

 Reflect on the intellectual rigour defined by an MFA/M Innov study and 
debate the possibilities of taking forward their research beyond that 
level. 

 
10. Learning Outcomes 
 
On successful completion of the unit, students will be able to: 
 
10a. Knowledge and Understanding 
 
A1. Demonstrate ingenuity in the application of knowledge and a practical 
understanding of how established techniques of research/enquiry are used – 
particularly in the context of the innovation process - to underpin their 
practice-based project. 
 
A2. Test and evaluate critically the role of the strategic integration of theory 
with practice (the research strategy) in the process of realising creative, high 
level solutions. 
 
A3a. Demonstrate the critical ability to engage with new concepts about 
business management and leadership and reflect critically on their relevance 
to the development of new enterprises (MInnov) 
 
Or 
 
A3b. Develop new methodologies or innovative boundary crossing 
approaches to their discipline and realise this in their concept development 
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(MFA) 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Integrated Design Project:  to be agreed with the course director and/or 
unit leader as part of a learning agreement. 
 
 

10b. Skills (Cognitive and Intellectual) 
 
B1. Evaluate methodologies, develop critiques of them and if appropriate offer 
new hypotheses. 
 
B2. Demonstrate the ability to evaluate critically current research and project 
work in the discipline, reflecting an appropriate academic level of conceptual 
understanding and professional practice. 
 
B3. Demonstrate the ability to make commercially realistic decisions in 
relation to the Integrated Design Project. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
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 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Integrated Design Project:  to be agreed with the course director and/or 
unit leader as part of a learning agreement. 
 
 

10c. Skills (Subject Specific/Professional) 
 
C1. Present a creative, high level solution in a manner that is meaningful in its 
representation of an experimental, creative or collaborative approach to 
technology and/or innovation. 
 
C2. Deal with complex issues systematically, employing creativity and 
innovation to make sound judgements (in the absence of complete data), and 
present results and conclusions to a range of audiences. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
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The Integrated Design Project:  to be agreed with the course director and/or 
unit leader as part of a learning agreement. 
 
 

10d. Skills (Transferable) 
 
D1. Document and manage a complex, extended project as well as reflect on 
the critical and creative processes involved, and the professional context. 
 
D2. Demonstrate the ability to communicate and present effectively and 
professionally publish to a broad and public audience, utilising a range of 
appropriate media. 
 
Learning and teaching methods 
 
Teaching is delivered centrally to all MA students, with the aim of encouraging 
a learning culture in which exchange, mutual support and experience is 
shared between peers. 
 
This unit will make use of the following: 
 

 Seminars – as a context for presentation and group discussions (of 
concepts, models and prototypes) to encourage peer review and 
critical reflection; 

 The tutor/student managed use of learning resources, laboratories and 
technology centres; 

 Tutorial assessments – involving a group of tutors. 
 
Students work with the VLE and other online facilities in order to integrate 
their findings and to create a repository for documentation and research. This 
also enables them to work remotely or at a distance if required. 
 
Assessment 
 
This learning outcome is primarily assessed through: 
 
The Integrated Design Project:  to be agreed with the course director and/or 
unit leader as part of a learning agreement. 
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11. Assessment Criteria 
 
At the end of this unit students will be assessed on: 
 

 Demonstrating a clear understanding of and ability to evaluate critically 
relevant literature, current debates in their discipline and agendas for 
innovation in professional practice that underpin their practice-based 
project;  

 The ability to test and evaluate critically the role of the research 
strategy in the process of realising a solution(s) to their lead question or 
area of enquiry;  

 The ability to test and evaluate critically a range of methodologies and 
articulate critiques of them;  

 Managing effectively a complex, extended project within the timeframe 
of the deadline including identifying support needed for independent 
study and acquiring it;  

 The documentation of a complex, extended project including reflection 
on the critical and creative processes involved, reflection on the 
professional context of the project and communicating these in a form 
and format appropriate to an MFA/M Innov (with traceable evidence of 
sources);  

 The ability to test, evaluate and reflect critically on the role and ethical 
use of technology and/or innovation in their research and practice-
based project;  

 The communication of an experimental, creative or collaborative 
approach to technology and/or innovation in a manner that is 
meaningful to their audience;  

 Communicating an informed understanding of the intellectual rigour 
and advanced practice appropriate to an MFA/M Innov; 

 Demonstrating a clear grasp of business and enterprise concepts and 
the capacity to identify potential new markets. 

 
 
12a. Indicative Delivery Pattern 
 
Weeks 31-32: 
Seminar and supervised access to resources (one day/wk) 
 
Week 33: 
Academic tutorial 1 
Final agreement on every student’s assessment model and any negotiated 
outcomes. 
 
Week 34: 
Supervised access to resources (one day/wk) 
 
Weeks 35-36: 
Supervised access to resources (one day/wk) 
Academic tutorial 2 
Formative Assessment 
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Articulation of the Major Project as follows: 
 Presentation of project to date. 

Students discuss the progress of their project with tutor(s) and receive 
formative feedback. 
 
Weeks 37-39: 
Supervised free time 
 
Weeks 40-42: 
Supervised access to resources (one day/wk) 
 
Week 43: 
Academic tutorial 3 
Review final versions of the project 
 
Week 44 
Finish off project 
 
Week 45: 
Summative Assessment 
Final submission of all appropriate elements of the Integrated Design Project, 
according to the assessment model agreed with the MA team 
 
 

12b. Assessment Component 
Weighting % 
within unit 

Pass Mark Notional Hours 

(final 
preparation) 

Integrated Design Project 100% 50% 180 
 
12c. Breakdown of Notional Learning Hours 

Staff – Student Contact Independent Study Hours 
Classes 
(e.g. lectures, seminars and 
supervised group activity) 

16 Independent Study 
(e.g. project development, 
reading, research, work on 
LearningLog and online forums) 

768 

Individual Tutorials 3 Preparation for Assessment 180 
Supervised Access to 
Resources 

53 Unsupervised Access to 
Resources 

180 

Total 72 Total 1128 
 
12d. Total notional hours for unit 1200 
 
13. Reading and Resources 
 
Reading lists and guidance on resources is issued to students with the project 
brief during each unit. 
 
An indicative list of texts common to the MA courses is shown below. 
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Maeda, John (2006) The Laws of Simplicity: Design, Technology, Business, 
Life, MIT Press, London. 
Designed appealingly as a book that may be read in a lunch break, the author 
offers a concise negotiated journey of philosophy to a destination where the 
notion of the meaningful is located in the equation simplicity = sanity. The 
reader achieves the point of excelsior in the chapter called Law 10: The One. 
 
Robson, Colin (2002) Real World Research, Blackwell Publishing, Oxford UK. 
Written by a biologist turned social scientist, this book gives an informed view 
of a variety of methods of enquiry and has, in today’s world, an enhanced 
value through its mission to make connections between strategies, 
techniques and critical options in research enquiry across different disciplines 
within social sciences. A book most suited to selective reading (544pp 
approx). Part 4: Dealing with the Data is particularly valuable, including 
chapters on the analysis of quantitative and qualitative data and different 
models for the writing and publication of findings/results. 
 
Smith, Jonathan A., Harre, Rom and Van Langenhove, Luk (eds.) (2005) 
Rethinking Methods in Psychology, Sage Publications, London. 
Including essays by a number of research psychologists, the book challenges 
the tendency in research to focus on so-called scientific experiments. Of 
particular value to creative disciplines is the emphasis on understanding 
strategies and techniques (such as role playing) situated in research 
expressed through dynamic interactive process. See Part 3: Research as 
Dynamic Interaction. 
 
Stokes, Simon (2005) Digital Copyright: Law and Practice, Hart Publishing, 
London. Second edition. 
A handbook crucial for any creative who holds to notions of IPR ownership in 
the digital domain. A straightforward exposition written from an expert legal 
point of view that clarifies substance, current interpretations and continuing 
ambiguities. The must-read chapter is Chapter 8: Protecting and Managing 
Your Digital Copyright Assets. 
 
Thackara, John (2006) In the Bubble: Designing in a Complex World, MIT 
Press, London. 
Although appearing to be stating the obvious, it in fact goes beyond through 
the emphasis it gives to the personal responsibility and ethics of the designer 
without denying the importance of social and technical innovation. Chapter 
10: Flow is essential reading. 
 
Thacker, Eugene (2006) The Global Genome: Biotechnology, Politics and 
Culture, MIT Press, London. 
A challenging but important read that offers reflections on the world of 
biotechnology that go well beyond the obvious, including identity and security. 
(321pp) Not for selective reading – Chapter One: The Global Genome must 
be read in order to navigate the rest of the book. 
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Learning and Teaching Glossary 
 
The learning and teaching activities associated with a course are set out in 
course handbooks, programme specifications and unit specifications and in 
project briefs. This glossary may be useful for students and other 
stakeholders to help understand the terminology used and a guide to the sorts 
of activities which they can expect to participate in on their course. 
 
Please note the following list has been organised in alphabetical order. 
 
Assessment Criteria 
 
The criteria by which student work submitted for assessment (see below) will 
be judged. These are published in unit specifications and relevant project 
briefs. 
 
Assessment Deadline 
 
The date by which work completed for assessment must be submitted. Failure 
to submit by the deadline is likely to mean that you will fail the unit. Deadlines 
are published in project briefs. 
 
Assessment Requirements/Assessable Elements 
 
The work or materials which a student is required to complete and submit for 
assessment (by the published deadline) in order to pass a unit. These are set 
out in the unit specification in the Course Handbook and in relevant project 
briefs. 
 
Critique/Crit/Interim Presentations 
 
Presentation of work by students to an audience of peers and staff to facilitate 
feedback for reflection. 
 
Demonstrations 
 
A member of staff illustrating the operation of technology, processes and 
ideas. 
 
E Learning 
 
At Ravensbourne, face to face forms of teaching and learning are 
supplemented and supported by on-line materials and activities. Activity 
varies from course to course and may involve the use of the virtual learning 
environment (VLE) (see below), to allow students to access course 
information and learning materials or to take part in collaborative activities and 
forums. You can access journals and databases via the Learning Resource 
Centre (LRC). Other courses use on-line tests to evaluate student learning, or 
publish electronic materials to support software learning. 
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Formative Assessment 
 
Assessment aimed at determining a person's strengths and weaknesses with 
the objective of improving them. Generally expressed in words rather than 
grades, and generally not used in the final assessment. 
 
Grades 
 
Student work submitted for summative assessment is assigned a letter grade 
as an indication of the degree to which the work demonstrates that the 
learning outcomes have been met. Grading is conducted on a generic College 
scale of A to F (amplified by a '+' or '-' sign where this is appropriate) where 'A' 
is first class work and 'F' is a failure. More detail is contained in the Academic 
Regulations. 
 
Grading Descriptors 
 
These relate to the grade assigned to work submitted and are textual 
descriptions of the level of student achievement in relation to the learning 
outcomes (see Academic Regulations). 
 
Group Projects 
 
Project based learning (see below) specifically designed to require 
collaboration and team working by students. These may be inter disciplinary 
and may sometimes involve the simulation of real world situations which 
individual working could not realise. Normally, summative assessment 
involves a group submission though an element of individual work is usually 
required as well. Peer assessment is often an element of the assessment. 
 
Group Seminars 
 
These involve presentation(s) to and discussion with a group normally on a 
predetermined topic. They are sometimes led by a staff member but 
sometimes student led. They normally include plenty of opportunities for 
interaction between staff and students and/or students and their peers (i.e. 
questioning of students by staff and vice versa). 
 
Guest Lectures 
 
Formal or informal talk on subjects related to the course by a visiting speaker, 
often by a noted practitioner or commentator. 
 
Independent Study/Self Directed Study 
 
Learning undertaken in a self directed manner independent of any teaching, 
supervision or formal guidance. In order to complete any course at 
Ravensbourne, students must undertake independent study in addition to the 
formal teaching which takes place on the course. Independent study might 
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involve accessing books, journals or online resources, carrying out research, 
working on skills development or preparing assessment requirements. 
 
Individual Tutorial 
 
One on one input from individual staff to a student in relation to a project. This 
sort of tutorial more commonly takes place in major project work in the third 
level. 
 
Induction 
 
Specific organised period of introduction to the College, the Staff and the 
Course. Students may also be introduced to specific technology for Health 
and Safety purposes. 
 
Initial Briefing 
 
Introduction to the unit and the associated project(s) by unit leader or a 
member of staff associated with the unit. 
 
Learning Outcomes 
 
Statements indicating what a learner should have acquired at the end of a 
given learning period. 
 
Lectures 
 
Formal talk by a staff member given on a subject before an audience or a 
class, for the purpose of instruction. The organisation of the lecture will 
normally include some opportunities for questioning by members of the 
audience. 
 
Negotiated Learning Agreement 
 
Some projects, particularly in level three of our courses, allow students 
substantial independence to focus their learning and project activity and in 
some cases to negotiate their own project brief. Where a unit allows for such 
an approach, they will negotiate and agree the parameters of such activity 
with their course leader or another designated member of staff at the 
beginning of the unit. 
 
Online Log - Industry and Professional Practice  
 
Throughout their time at Ravensbourne, students are provided with structured 
opportunities to think about and plan for both the progression of their studies 
at College and also to help them gain employment in their chosen industry.  In 
the Industry and Professional Practice units in each level of their course, 
students will develop an online log which allows them to reflect on their 
achievements and challenges whilst studying all units of their course and to 
develop a plan for their continued learning.  Equally important, the log is used 
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to collect research on their chosen industry, develop a career plan and a set 
of appropriate promotional materials for moving into employment. 
 
Peer Learning 
 
As in professional life, students often learn as much from interacting with each 
other as they do through formal structured teaching. Opportunities for group 
learning, group projects, student presentations and critiques form part of all 
courses at Ravensbourne. 
 
Personal Tutorial 
 
A formal meeting between a personal tutor and an individual student where 
the discussion concentrates on overall monitoring, evaluation and planning 
rather than instruction (see Tutorial Policy). 
 
Presentations 
 
Students will be required from time to time to make presentations to students 
and staff. This is to help them develop communication skills and learn how to 
articulate their ideas but also to facilitate peer learning or the wider 
dissemination of learning across the group as a whole. Commonly, students 
may have to make presentations in relation to an aspect of a subject in a 
seminar or on their particular research in relation to a project. 
 
Project-based Learning 
 
Many units at Ravensbourne centre around a project requiring students to 
explore an area of knowledge and/or skills and their application. These 
projects are often based on real-world problems and require students to carry 
out in-depth research, apply problem solving skills and realise a practical 
outcome. Most projects allow for a creative personal response to the brief and 
require independent thinking and working by the student. Some projects are 
explicitly group projects, requiring teamwork and the realisation of a group 
outcome. Most will involve some element of peer learning (i.e. through student 
presentations or crits). Some projects may be interdisciplinary involving 
students from other courses. 
 
Small Group Tutorial 
 
Small group of students (3 - 5) discussing a particular topic, often led by a 
staff member or a student. These normally will include plenty of opportunities 
for interaction between staff and students (i.e. questioning of students by staff 
and vice versa). 
 
Studio Based Lectures 
 
Informal structured talks given by tutors on subject matter related to the unit or 
the project. Normally, students are given the opportunity to ask questions in 
relation to the subject matter at points during the talk. 

Quality Team  Course Handbook 2010-2011 119



 

 
Submission Requirements 
 
See Assessable Elements above. 
 
Summative Assessment 
 
Assessment generally taking place at the end of a course and leading to the 
attribution of a grade or a mark to the learner, which will allow the learner to 
move to the next part of the course, or which completes the course. 
 
The Virtual Learning Environment 
 
A virtual learning environment (VLE) is a web-based system where you can 
access course materials and interact with fellow students or your tutors.  The 
VLE utilised by Ravensbourne is based on the open source product; Moodle.  
 
Work Based Learning (WBL) 
 
WBL means any learning which derives from sustained engagement with the 
experience of work, whether this is directly in the workplace (through 
placement) or through some form of 'close to work', simulated or ‘live’ project 
experience. Many of the projects conducted at Ravensbourne replicate real 
life situations in industry, including the (often inter-disciplinary) team working 
and the practitioner-client relationships and simulate the constraints which 
students will experience in the workplace. 
 
Workshops 
 
Students learn skills through their practical application with direction or 
supervision from a lecturer or technician. 
 
 
Academic Tutorials - Guidelines 
 
Background 
 
Ravensbourne seeks to ensure that all of our students work within a 
supported learning environment. During your time at the College you will be 
offered a variety of tutorial opportunities in small groups and individually. The 
Academic Tutorial system is one of the main ways in which we will offer you 
Academic and personal support. 
 
Objectives 
 
The objectives of our Academic Tutorial system are: 
 

 To enable improved retention and achievement on programmes of 
study; 

 To identify and support the needs of all students; 
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 To encourage student self evaluation; 
 To ensure that students have regular opportunities to reflect on their 

learning and progression, and discuss this with a relevant member of 
staff; 

 To offer students the opportunity to discuss individual learning priorities 
and plans at key stages of study; 

 To promote equality of opportunity for all students through the 
identification of individual learner needs; 

 To offer all students the opportunity to access additional support when 
necessary. 

 
Academic Tutorials are here to encourage and help you to manage and 
evaluate your own learning. They are focussed discussions on your 
progression, and identify any difficulties in the development of your research 
and work. The system aims to: 
 

 achieve a co-ordinated view of your achievements and any relevant 
difficulties; 

 prepare your next steps; 
 plan further research and project work; 
 provide you with an academic direction on specific projects. 

 
How Academic Tutorials work 
 
Your tutor will normally: 
 

 meet with you individually three times per term, usually for 30-60 
minutes; 

 work with you to reflect on your learning and how you are meeting your 
goals; 

 help you to identify difficulties that you are having on your course and 
consider possible sources of support such as the Student Services 
team, for example; 

 will provide written feedback, which will be revisited at the next tutorial. 
 
Responsibilities in relation to Academic Tutorials 
 
Your tutor will aim as far as possible to ensure that: 
 

 the date and time of your Academic Tutorial is fixed in advance; 
 the place is as private as possible and that you are not interrupted 

unduly; 
 you know what areas are likely to be covered during the tutorial and 

that you have the opportunity to raise other relevant issues during the 
discussion; 

 relevant/important documentation is available during the tutorial. 
 
Tutors will work with you to ensure a common understanding and wherever 
required ask for clarification. They will ensure that any written record they 
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keep of the tutorial is accurate and summarises areas such as the issues and 
targets discussed and complies with our Data Protection Statement (see 
Student Contract Handbook). 
 
You should ensure that you: 
 

 attend the review tutorial on time; 
 understand or clarify what areas are likely to be discussed; 
 identify any other relevant issues that you wish to cover; 
 have completed any relevant preparation that is asked of you. 

 
You should ensure that you are clear about: 
 

 what follow up work is expected of you and any targets agreed; 
 that what has been agreed is achievable within the time scale; 
 what the consequences, if any, will be of failure to achieve any agreed 

targets in the time agreed; 
 what additional support is available and how this can be accessed, for 

example, the Student Services team, learning support sessions, 
counselling; 

 who else may be informed of any Academic or confidential issues 
discussed.  
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Staff-Student Liaison Committees and Student Course 
Representation 
 
Student Course Representatives 
 
The College is committed to listening to its students and to taking their views 
into account in its decision making. Student Course Representatives are 
students who are elected by the other students on the course to represent the 
views and concerns of the student body on their course to the course staff 
and the College. You may also wish to look at the Student Course 
Representative Policy:  
(http://intranet.rave.ac.uk/quality/a_to_z.htm#s). 
 
Student Course Representatives attend Staff-Student Liaison Committees 
once a term, where they have the opportunity to: 
 

 feedback on the views of the course student body on the student 
experience on the course; 

 raise issues which are of concern to students; 
 give their opinion on developments on the course; 
 actively participate in improving the quality of the learning experience. 

 
Student Course Representatives are elected annually at the start of the 
academic year. 
 
Staff-Student Liaison Committees 
 
Each course has a Staff-Student Liaison Committee consisting of academic 
staff, Student Course Representatives and a member of the Quality Team. 
Staff-Student Liaison Committees are chaired by the Subject Leader and 
meet termly.  They provide a forum for the identification of issues arising in 
running the course and the monitoring of actions outlined in response to 
these. 
 
In particular, they provide an opportunity for Student Courses Representatives 
to provide feedback on their experience of the course and for student views to 
inform the development of course policy and practice. Staff-Student Liaison 
Committees report to their respective Board of Study which receives their 
minutes. 
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Contacts 
 
 
Main contacts 
 
 
Course Director Postgraduate Studies and Subject Leader, Enabling 
Creative Innovation, Web Applications, Web Applications Development 
Martin Schmitz 
Telephone: 020 3040 3500 Email: m.schmitz@rave.ac.uk  
 
Subject Leader, Fashion 
Dorota Watson 
Telephone: 020 3040 3500 Email: dorota.watson@rave.ac.uk 
 
Subject Leader, Environment Design and Architecture 
TBC  
 
Subject Leader, Interactive Digital Media  
Jared Taylor 
Telephone: 020 3040 3500 Email: jared.taylor@rave.ac.uk  
 
Subject Leader, Animation Futures 
Mike Smith 
Telephone: 020 3040 3500 Email: mike.smith@rave.ac.uk  
 
Subject Leader, Interactive Product Futures, Applied Technologies - 
Rapid Prototyping and Digital Technologies 
Michelle Douglas 
Telephone: 020 3040 3500 Email: michelle.douglas@rave.ac.uk  
 
Subject Leader, Broadcast Futures 
James Uren 
Telephone: 020 3040 3500 Email: j.uren@rave.ac.uk  
 
Subject Leader, Communication Design, Moving Image, Visual Effects 
Liz Friedman 
Telephone: 020 3040 3500 Email:  l.friedman@rave.ac.uk  
 
Senior Lecturer, Learning Enhancement  
Fiona Hevey 
Telephone: 020 3040 3500 Email: f.hevey@rave.ac.uk 
 
Sessional Lecturer, Research Process 
Jeremy Barr and Liz McQuiston 
Telephone: 020 3040 3500 Email: j.barr@rave.ac.uk 
  Email: l.mcquiston@rave.ac.uk  
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Other useful contacts 
 
 
Open Access Student Information Service (OASIS) 
Telephone: 020 3040 3500  Email:  info@rave.ac.uk  
 
Student Union 
Sam Duckett 
Telephone: 020 3040 3500 Email:  su@rave.ac.uk 
 
http://intranet.rave.ac.uk/su/  
 
Elected representatives of the student body, who represent on the Board of 
Governors and Academic Board. 
 

mailto:info@rave.ac.uk
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	Research Process
	PG01

	D1. Think creatively: analyse research findings, develop conceptual models that lead to insights, formulate a coherent argument and draw conclusions that enable further enquiry.
	Weighting % within unit
	Pass Mark
	Notional Hours
	Technology Issues
	PG02
	D1. Reflect critically on the challenges, opportunities and issues raised by a project devising creative solutions, synthesising learning from different sources, and mapping out learning and personal development needs.
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	Business and Innovation
	PG03
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	PG04
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	Pass Mark
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	PG05
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	Building a Sustainable Business
	PG06
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	Case Study
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